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Chapter  2: 
The  System 

A  complicated  funding 
system  leaves  all  of  Florida’s 
67  school  districts  cutting 
operating  costs  to  the  bone. 
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Chapter  3: 
The  Possibilities 

As  Florida  faces  the  future, 
it  will  have  to  tackle  its  shaky 
finances  and  find  a  way  to 
increase  school  spending. 
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FIRST  CAME  THE  NEWSPAPER. 

FLORIDA  TODAY,  in  Brevard  County,  began  an  extensive  yearlong 
examination  of  school  quality  with  an  eight-page  special  print  report. 

THEN  CAME  ONLINE. 

Much  of  the  same  material  was  carried  on  the  newspaper’s  Web  site  -  and 
more  was  added.  The  online  package  linked  to  relevant  coverage,  sites  and 
poll  results. 

Extending  its  reach  and  broadening  the  scope  of  its  coverage  is  a  constant 
goal  at  the  newspaper. 

Gannett’s  FLORIDA  TODAY 
Expands  Its  Reach  in  Print, 
On  the  Weh  and  with  TV 

FLORIDA  TODAY  joined  Gannett  newspapers  in  Pensacola  and 
Fort  Myers,  Gannett  television  operations  in  Jacksonville  and  Tampa/St. 

Petersburg  and  Gannett  News  Service  in  Tallahassee  on  a  shared  state 
legislative  Web  site.  The  newspapers  and  stations  also  provided  a  special 
Web  site  on  and  coverage  of  baseball’s  spring  training.  More  joint  enterprise 
projects  are  planned. 

FLORIDA  TODAY  and  many  other  Gannett  newspapers  now  find 
multiple  ways  to  tell  their  communities’  important  stories.  In  the  process, 
the  newspapers  bring  those  stories  to  a  wider  and  deeper  audience. 

That’s  journalism  with  impact! 

OOAhNETr 

NEWSPAPERS  AT  THEIR  BEST 

www.gannett.com 
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Baseview  Internet  TecJnwlogtj  Services 


Off  die  couch  and  onto  your  site 

[3^  IVE  FOOTBALL  FANS  TO  YOUR  SITE  WITH  UPlCKEM 
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LETTERS 


‘GOLDEN  OLDIEHUST  ANTIQUES? 


"y  O  LONGER  THE  CAT’S  MEOW?” 

[June  17,  p- 10]  was  a 
^  ^  riveting  perspective  on 
how  the  lack  of  teamwork  between 
newspapers  and  syndicates  is  allowing 
them  to  be  slam-dunked  by  the 
competition.  Wire  services  notwith¬ 
standing,  syndication’s  major  role  is 
providing  levity  and  entertainment  to 
overburdened  hometown  papers  report¬ 
ing  news  and  local  perspective.  So  why 
are  they  failing?  Look  at  the  “celebrity” 
lineup  pictured  at  the  bottom  of  Dave 
Astor’s  feature:  Ann  Landers,  “Dear 
Abby,”  “Blondie,”  “Doonesbury,”  even 
“Peanuts.”  Isn’t  Charles  Schulz  dead? 

Newsstands  are  empty  because  today’s 
readers  are  uninterested  in  yesterday’s 
players.  It’s  time  for  the  syndicates  and 
newspaper  owners  to  take  charge  of  their 
teams  and  replace  the  Bob  Cousys  of  this 
industry  with  a  few  Kobe  Bryants. 

WAYNE  MATTOX 
AUTHOR 
“Antique  Talk” 
Woodbury,  Conn. 

PUTTHENEWINNEWmS 

I’M  WRITING  AS  A  COMIC-STRIP 

illustrator  in  response  to  “No  longer 
the  cat’s  meow?”  Linda  Kincaid  of 
the  Boston  Herald  was  quoted  as  saying 
that  she  would  “‘love  to  see  more  hipness’ 
and  less  duplication.”  I  couldn’t  agree 
more.  Many  comics,  including  most  of  the 
widely  syndicated  strips,  have  become 
merely  space  fillers  happy  to  maintain 
their  status  quo  (and  comic-strip  slot). 
The  article  also  quoted  Vickie  D. 


Ashwill  of  The  Idaho  Statesman  [in 
Boise]  as  saying,  “We’re  not  seeing  stuff 
aimed  at  this  future  readership  [ages  25 
to  35].”  It  makes  me  wonder  where 
people  are  looking.  As  the  writer/ 
illustrator  for  “Secret  Asian  Man,”  a 
sometimes  brutal  yet  honest  weekly  strip 
about  the  experience  of  growing  up  Asian 
American,  and  art  director  for  Boston’s 
Weekly  Dig,  an  alternative  weekly,  I  fully 
understand  that  editors  need  to  use 
content  that  will  bring  new  readers  while 
not  losing  advertisers  because  of  material 
that  may  be  considered  too  edgy.  How 
they  expect  this  to  happen  without  tiying 
something  new  is  beyond  me. 

Young  readers  are  edgy.  Young  readers 
thrive  on  new  and  unique  material.  They 
want  to  see  and  read  things  they’ve  never 
seen.  They  want  to  feel  their  opinions  and 
views  are  legitimate.  They  don’t  want  to 
be  told  what  to  think,  but  rather  reflect, 
respond,  and  react  to  things  they  are 
exposed  to. 

Past  attempts  at  reaching  this 
demographic  have  failed  miserably,  with 
marketing  experts  insisting  on  focusing 
on  attitude  or  style,  not  intellect  or  power. 

TAK  TOYOSHIMA 
ART  DIRECTOR 
Boston’s  Weekly  Dig 
WRITER/ILLUSTRATOR 
“Secret  Asian  Man” 

Cdrrkction 

In  “E-tear  sheeting,  the  magical  way,” 

July  1,  p.  7,  E&P  incorrectly  referred  to  the 
role  of  The  Associated  Press’  Advantage 
service  in  a  Newspaper  Association  of 
America  effort  to  speed  the  adoption  of 
electronic  tear  sheeting.  AP  supports  the 
initiative,  but  is  not funding  the  activity. 


—  50  YEARS  AGO 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


JULY  12, 1952:  accepting  TV  as  a  new  medium 

The  Republican  National  Conven-  here,  where  they  make  the  best  of 
tion  in  Chicago  has  been  covered  the  klieg  lights  and  glare, 
from  A  to  Z  by  the  largest  contin¬ 
gent  of  newspaper,  radio,  and  TV  Whether  asserted  membership, 
people  in  history  —  with  reporters  past  or  present,  in  the  Communist 


Party  is  sufficient  cause  for 
discharge  under  an  American 
Newspaper  Guild  contract  is 
under  arbitration  in  Los  Angeles 
in  a  case  involving  two  employees 
of  the  L.h.  Daily  News. 


FEATURE 

BLUE  ADS  OR  RED  INK?  Sex  ads 

sell  themselves  —  often  at  double, 
triple,  or  even  quadruple  the  prices 
on  the  rate  card  —  but  do  they  keep 
more-reputable  advertisers  out  of 
the  newspaper?  Even  as  alternative 
weeklies  wonder  whether  their 
traditional  cash  cow  remains  sacred, 
mainstream  dailies  are  starting  to 
enjoy  the  formerly  forbidden 
pleasure  . 11 

E&P  NEWS 

Run  of  the  house 
Real-estate  ads  have  been  the  solid 
foundation  of  the  otherwise  shalq^ 
classified  franchise,  but  advertisers 
may  move  from  print  to  online  if 
newspapers  don’t  modernize  their 
approach  to  the  category  and  begin 
striking  Internet  deals . 7 


A  LINE  IN  THE  SILICON? 
Covering  the  murders  of  a  Virginia 
couple  in  Maryland,  a  Washington 
Post  reporter  goes  online  hunting  for 
leads  via  a  competing  paper’s  bulletin 
board  —  and  The  Free  Lance-Star  in 
Fredericksbuig,  Va.,  says  he  went 
over  the  line . 8 

The  daily  deal  With  its  plan 
to  purchase  10  daily  newspapers  (and 
a  number  of  other  publications)  from 
the  CanWest  Glob^  Communications 
Corp.,  the  Transcontinental  Group 
appears  to  be  on  the  cusp  of 
transforming  the  media  terrain 
of  Canada  . 8 

DEPARTMENTS 

NEWSPEOPLE  Danforth  W.  Austin 

named  Ottaway’s  vice  chairman  ...  .9 

EDITORIAL  The  Cowles  family  takes 

SLAPP  shot  in  Spokane . 10 

TECHNOLOGY  Palm  Springs  boasts 

stars  and,  now,  two  KBA  towers  .  .28 

SYNDICATES  Editorial  page  editors 

opine  (natch)  about  columnists  . .  .29 

■3C"  Allan  Wolper:  A  newsroom  isn’t 
an  auxiliary  police  precinct . 30 

Classified  . 17 
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The  Chattanooga  Times  Free 
Press  captured  the  state’s  top 
newspaper  prize,  The  Tennessee 
Press  Association’s  2002 
Sweepstakes  Award  -  a  first  for  a 
Chattanooga  newspaper. 

In  all,  the  newspaper  won  eight 


first-place  awards  in  statewide 
competitions  for  work  published  in 
2001 .  The  Washington  state  judges 


news  photo  and  feature  photo  last 
year. 

The  Times  Free  Press  won  17 


for  the  Tennessee  Press  Association  first-place  awards  in  newspaper 
contest  said  the  Times  Free  Press  competitions  this  year  for  its 
had  Tennessee’s  best  Sunday  edition,  journalistic  efforts, 

sports  section,  personal  column. 


5  First-Place  Tennessee  Press  Association  Awards 
And  the  Sweepstakes  Award  for  Best  Newspaper 


♦  BEST  NEWSPAPER 

Chattanooga  Times  Free  Press 


♦  BEST  SUNDAY  EDITION 
1st:  Chattanooga  Times  Free  Press 

2nd:  Clarksville  Leaf-Chronicle 
3rd:  Nashville  Tennessean 


♦  BEST  NEWS  PHOTOGRAPH 
1st:  Juliette  Coughiin,  CTFP 

2nd:  Knoxville  News-Sentinel 
3rd:  Memphis  Commercial  Appeal 


♦  BEST  PERSONAL  COLUMN 
1st:  Mark  Kennedy,  CTFP 

2nd:  Knoxville  News-Sentinel 
3rd:  Memphis  Commercial  Appeal 


♦  BEST  FEATURE  PHOTOGRAPH 
1st:  Jeff  Guenther,  CTFP 

2nd: Jackson  Sun 
3rd:  Greeneville  Sun 

♦  BEST  SPORTS  SECTION 

1st:  Chattanooga  Times  Free  Press 

2nd:  Memphis  Commercial  Appeal 
3rd;  Nashville  Tennessean 

♦  PUBLIC  SERVICE 

1st:  Knoxville  News-Sentinel 
2nd:  Chattanooga  Times  Free  Press 
3rd;  Nashville  Tennessean 

♦  BEST  SINGLE  EDITORIAL 
1  s:  Kingsport  Times-News 

2nd:  Chattanooga  Times  Free  Press 
3rd:  Nashville  Tennessean 


♦  MAKE-UP  AND  APPEARANCE 
1st:  Knoxville  News-Sentinel 

2nd:  Nashville  Tennessean 

3rd:  Chattanooga  Times  Free  Press 

♦  PROMOTION  OF  NEWSPAPERS 
1st:  Jackson  Sun 

2nd;  (Athens)  Daily  Post-Athenian 

3rd:  Chattanooga  Times  Free  Press 

♦  BEST  PERSONAL  HUMOR  COLUMN 
1st:  Knoxville  News-Sentinel 

2nd;  Bristol  Herald-Courier 
3rd:  Lisa  Denton,  CTFP 

♦  BEST  SINGLE  ADVERTISEMENT 
1  St:  Newport  Plain  Talk 

2nd:  Kingsport  Times-News 

3rd:  Chattanooga  Times  Free  Press 


OIl|attan000a  WimtB 


The  one  name  for  news. 


You  can’t  judge 
abookbyits 
cover,  as  proved  by 
the  second-quarter 
earnings  reported  by 
Dow  Jones  &  Co.  Inc. 
of  New  Ybrfc  and  the 
E.W.  Scripps  Co.  of 
Cincinnati. 

At  first  glance,  Dow 
Jones  appeared  to 
have  done  just  fine, 
as  earnings  per  share 
(EPS),  inchiding 
special  items,  rose 
28%,  to  64  cents 
from  50  cents,  over 
the  year-earlier  period. 

But  among  the 
special  items  were 
profits  from  the  sales 
of  several  properties 
in  the  company’s 
Ottaway  Newspapers 
Inc.  unit  And  Dow 
Jones’ flagship.  The 
Wall  Street  Jourral, 
was  still  adrift  in 
choppy  waters,  with 
its  advertisii^  linage 
sinking  20.8%  on  a 
per-issue  basis. 

First  appearances 
also  were  deceiving  in 
the  case  of  Scripps, 
which  reported  EPS 
for  the  second  quarter, 
including  special 
items,  fell  32.7%,  to 
33  cents  from  49 


Realtors  may  decide  they  can  ditch  print  altogether. 

Real  estate  may  be  the  smallest  of  the  three  main 
classified  categories,  but  it’s  not  just  the  $3.5  billion 
newspapers  got  in  this  segment  last  year  that’s  at 
risk.  One  reason  for  this  is  that  real-estate  ads  help 
generate  peripheral  advertising  from  lenders,  home- 
improvement  stores,  and  other  real-estate-related 
businesses,  according  to  the  Portsmouth,  Va.-based 
consultancy  Borrell  Associates  Inc.,  which  has 
produced  two  recent  studies  in  this  area  for  the 
Newspaper  Association  of  America  (NAA). 

But  newspapers  still  have  a 
strong  role  to  play  in  home 
searches.  A  Borrell 


BY  LUCIA  MOSES 

Real-estate  ads  have  been  the  lone 
bright  spot  in  an  otherwise  dismal  news- 
paper-classified  landscape.  With  real-estate 
revenue  up  10.9%  —  and  help-wanted  down  34.5%  — 
for  the  industry  overall  last 
year,  it’s  not  hard  to  guess 
which  category  papers  are 
most  worried  about.  But  these  J|i  4 

numbers,  unfortunately,  ob- 
scure  challenges  they  face  in 
their  real-estate  business. 

Some  analysts  suspect  last  % 
year’s  gains  in  this  area  had 
more  to  do  with  rate  increases 
than  with  increased  ad  linage. 

And  the  Internet  continues  to 
change  the  way  home  buyers 
and  sellers  do  business. 

According  to  the  National 
Association  of  Realtors’  (NAR) 

“2002  Survey  of  Home  Buyers  and  Sellers,”  the  Net 
for  the  first  time  caught  up  with  print  newspapers  as 
a  search  tool  for  house  hunters.  The  survey,  released 
last  month,  showed  that  41%  of  home  buyers  used  the 
Internet  to  search  for  a  home  —  a  big  boost  from  the 
4%  of  2000.  Eroding  profit  margins,  meanwhile, 
have  Realtors  scrutinizing  their  ad  budgets.  And 
thanks  to  the  NAR’s  6-month-old  “broker  reciprocity” 
policy  allowing  real-estate  firms  to  publish  online 
their  full  Multiple  Listing  Service  (MLS)  inventory. 


survey 

r  found  newspaper  Web  sites 
were  destinations  for  21%  of 
home  shoppers  surveyed.  And 
Borrell’s  newest  report  sug¬ 
gests  newspapers  are  drawing 
younger,  upscale  home  buyers 
with  their  Web  sites’  real- 
estate  verticals. 

Since  The  Free  Lance-Star  in 
Fredericksburg,  Va,,  last  year 
^  became  the  first  newspaper  to 
display  all  area  real-estate  list¬ 
ings  on  its  local  portal  site, 
NAA  estimates  15%  of  the  nation’s  papers  have  struck 
deals  with  local  Realtor  boards  to  carry  their  MLS 
listings.  NAA  is  trying  to  foster  more  such  alliances. 

Bill  Blevins,  The  Free  Lance-Stars  Internet  direc¬ 
tor,  predicted  papers  will  have  a  tough  time,  though: 
Most  Realtors  don’t  want  to  share  their  listings  — 
and,  even  if  they  do,  many  aren’t  equipped  to  send 
the  listings  to  newspapers  electronically.  “For  the 
small  to  medium-sized  paper,”  Blevins  said,  “the 
technical  challenge  is  immense.”  11 


I 


www.editorandpubllsher.com 


JULY  15,  2002  EDITOR*  PUBLISHER  7 


cents.  Among  these 
special  items  were 
costs  associated  with 
the  shuttering  of 
Scripps  Ventures, 
the  Internet-focused 
venture-capital  fund 
the  company  created 
in  1996. 

More  important 
as  an  indicator  of 
industry  conditions, 
however,  Scripps’ 
newspaper  ad  rev¬ 
enue  was  essentially 
flat,  down  only  0.3%. 

-  J.J.  MC  GRATH 

ATEX  MEETS 
ITS  MATCH 

Atex  Media  Solu¬ 
tions  and  Media 
Command  announced 
Thursday  plans  to 
merge  July  24,  with 
Atex  shareholders  con¬ 
trolling  55%  of  Atex 
Media  Command. 

Media  Command 
CEO  Phil  Lowe  said 
the  merged  company 
will  support  customer 
systems  regardless 
of  age. 

-  JIM  ROSENBERG 

EXECS  NAMED 
INRIVEHSiDE 

The  Press-Enter¬ 
prise  in  Riverside, 
Calif.,  announced 
Thursday  that  Marcia 
McQuem  —  its  CEO, 
president,  publisher, 
and  editor  —  will 
retire  Oct.  1. 

On  Friday,  the  paper 
named  her  successors: 
David  L.  Cornwall, 
senior  vice  president 
and  general  manager, 
will  become  CEO  and 
publisher,  and  Maria 
De  Varenne,  executive 
editor,  will  become 
editor.-  JAMIE  SANTO 


E  &  P  NEWS 


0,  what  a  tangled  Web  we  weave 


BY  JOE  STRUPP 

As  IF  THE  Net 
hadn’t  raised 
enough  ethical 
questions  for  reporters, 
a  high-profile  Maryland 
murder  case  has  brought 
a  new  issue  to  ponder: 
When  does  a  reporter 
go  too  far  searching  for 
sources  on  the  Web? 

The  dispute  involves 
Nelson  Hernandez,  a 
reporter  for  The  Wash¬ 
ington  Post  who  has 
been  covering  the  grisly 


!  Memorial  Day-weekend 
I  slaying  of  a  Fairfax,  Va., 

I  couple  at  a  Maryland 
I  beachfront  condomini¬ 
um.  The  case  has  drawn 
!  attention  from  news 
organizations  in  three 
1  states  because  the  sus- 
j  pects,  Erika  and  Ben- 
j  jamin  Sifiit,  live  in 
i  Pennsylvania.  Each  has 
i  been  charged  on  18 
1  criminal  counts,  includ- 
I  ing  two  counts  of  first- 
degree  murder. 

I  Hernandez  posted  a 


BY  JIM  ROSENBERG 

CANADA’S 

fourth-largest 
print-media 
group  and  biggest 
consumer-magazine 
publisher  is  making  a 
major  move  into  daily- 
newspaper  publishing. 

In  what  it  said  will  be 
its  largest  transaction  to 
date,  Montreal-based 
Transcontinental  Group 
announced  Wednesday 
that  it  expects  to  close 
next  month  on  the 
purchase  of  10  dailies, 
two  weeklies,  32  related 
publications,  and  two 
commercial-printing 
plants  from  CanWest 
Global  Communications 
Corp.  for  $168  million. 

CanWest  —  owner 
of  broadcast  operations 
and  Southam  Publica¬ 
tions  Inc.,  including 
The  Vancouver  Sun  and 
The  Province  in  British 


Columbia  (where  a 
labor-management 
dispute  recently  flared) 

—  will  use  the  proceeds 
!  to  pay  debt. 

Subject  to  regulatory 
approval,  the  purchase 
[  of  dailies  in  Newfound¬ 
land,  Nova  Scotia, 

Prince  Edward  Island, 

I  and  Saskatchewan,  as 
well  as  weeklies  in 
I  New  Brunswick  and 
Saskatchewan,  will  bring 
the  holdings  of  the 
Transcontinental  Media 
unit  to  79  community 
papers  in  eight 
!  provinces,  along  with  83 
j  related  publications, 
i  The  $328-million-a- 
i  year  publishing  and 
!  distribution  subsidiary 
]  is  Canada’s  second- 
largest  community 
I  newspaper  group. 

I  The  10  daily  papers 
!  will  be  Transconti- 
i  nental’s  first.  11 


Erika  Sifrit  (center)  keeps  a  court  date  in  Snow  Hill,  Md. 


Transcontinental 
does  dailies 

New  direction  in  the  Great  White  North 


message  on  the  Web 
bulletin  board  of  a  com¬ 
peting  daily.  The  Free 
Lance-Star  in  Freder¬ 
icksburg,  Va.,  asking 
readers  who  knew  the 
suspects  or  victims  to 
call  him  with  tips  or 
sources  “to  build  a 
complete  picture.” 

The  posting  caught 
the  attention  of  Free 
Lance-Star  reporters 
who  objected  to  their 
paper’s  site  being  used 
by  a  rival,  according  to 
Web  Editor  Chris 
Muldrow.  “I  think  it  is 
crossing  a  line,”  he  said. 
“That  bothers  me.” 

Hernandez,  who 
normally  covers  city 
government  from  the 
Post  bureau  in  Anna¬ 
polis,  Md.,  defended  his 
actions.  “Anything  on 
the  Internet  is  open,”  he 
told  E^P,  noting  he  had 
not  received  any  worth¬ 
while  tips  via  the  post¬ 
ing.  “It  did  not  occur  to 
me  to  be  a  breach  of 
ethics.”  Hernandez  also 
pointed  out  that  a  re¬ 
porter  from  the  Altoona 
(Pa.)  Mirror  —  in  the 
suspects’  hometown  — 
posted  a  similar  message 
on  The  Free  Lance-Star 
bulletin  board.  Bill 
Kibler,  the  Mirror  staff 
writer,  said  his  request 
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did  not  cross  an  ethical 
i  line  because  his  paper 
does  not  compete  with 
The  Free  Lance-Star. 
“That  is  a  legitimate 
distinction,”  he  said. 

Despite  his  objections, 
Muldrow  said  he 
decided  not  to  remove 
Hernandez’s  message. 
Instead,  he  posted  his 
own  response  criticizing 
the  Post  reporter’s 
efforts.  “I  think  it’s  quite 
unprofessional  for  you  to 
be  using  our  boards  to 
fish  for  sources,” 
Muldrow’s  response 
read,  “especially  con¬ 
sidering  the  sizable 
resources  of  your  news 
organization.” 

On  a  related  front, 
the  Altoona  paper  has 
been  criticized  by  some 
for  not  posting  stories 
about  the  case  online. 
Managing  Editor  Ray 
,  Eckenrode  said  the 
Mirror,  which  has  never 
posted  news  stories  on 
its  Web  site,  received 
dozens  of  requests  from 
I  people  who  want  infor¬ 
mation  about  the  case. 

I  “We  do  not  give  away 
I  content,”  Eckenrode 
said.  Publisher  Edward 
Kruger  described  the 
j  practice  of  providing 
free  Web  content  as 
“flawed  thinking.”  11 
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il  CALIFORNIA 

Catherine  Peppers  to  director  of  human 
resources  at  The  Fresno  Bee  from  human- 
resources  manager  for  UpRight  Inc.  in 
i  Madera.  Peppers  succeeds  Helen  Wainwright, 
j  now  vice  president  of  human  resources 

I  at  the  Star  Tribune  in  Minneapolis. 

Rick  Wartzman  to  business  editor  at  the 
I  Los  Angeles  Times  from  writer  and  editor 
I  at  The  Wall  Street  Journal's  Los  Angeles 
j  bureau,  effective  in  September.  Wartzman 
j  will  succeed  Bill  Sing,  who  will  become 
j  senior  editor  in  charge  of  editing  and 

I  creating  special  editorial  sections. 

!  I 

i  LOUISIANA 

Belinda  D.  Renner  to  president  and  publisher 
j  j  of  The  News-Star  in  Monroe  from 
!  i  controller  at  the  Montgomery  (Ala.) 
j  Advertiser.  Renner  succeeds  Ed  Major, 

I  who  retired. 

MARYLAND 

Denise  E.  Palmer  to  CEO,  president, 

I  and  publisher  of  The  Sun  in  Baltimore 

I  j  from  CEO  and  president  of  Chicago- 

I I  Land  Television,  effective  Sept.  23. 
j  j  Palmer  will  succeed  Michael  Waller, 

I  j  who  will  become  chairman  and  plans 
j  I  to  retire  in  January. 

Mosby  L.  “Chip”  Wigginton  Jr.  to  director 
of  sales  and  marketing  at  The  Frederick 
Post  and  The  News  from  group 
advertising  manager  at  the  Richmond 
(Va.)  Times-Dispatch. 

I  Gary  Anderson  to  circulation  director  from 
!  circulation  director  at  the  Danville  (Va.) 

I I  Register  ^  Bee. 

f  I 

MICHIGAN 

Carl  G.  Gustin  to  executive  editor  of  The 

INDIANA 

Richard 
Luna 

to  managing  edi¬ 
tor  of  The  Indi¬ 
anapolis  Star 
from  managing  editor  of  the 
Statesman  Journal  in  Salem, 
Ore.,  effective  the  end  of  July.  He 
j  succeeds  Calvin  Stovall,  now 
managing  editor  of  The  News 
I  Journal  in  Wilmington,  Del. 


RPEiin. 

BY  JAMIE  SANTO  newspeople@editorandpublisher.com 

DaSth  W.  Austin 

Danforth  Austin,  55,  general  manager  of 
The  Wall  Street  Journal  since  1995,  has 
been  named  vice  chairman  of  Ottaway 
Newspapers  Inc.  in  Campbell  Hall,  and 
will  succeed  Chairman  and  CEO  James  H. 
Ottaway  Jr.  as  CEO  next  year.  Austin,  who 
remains  a  vice  president  of  parent  Dow 
Jones  &  Co.  Inc.,  joined  the  company  in 
1970  as  a  Journal  reporter.  After  holding  a  number  of  editorial  po¬ 
sitions,  he  became  director  of  corporate  communications  for  Dow 
Jones.  Austin  was  named  director  of  circulation  for  Barron’s  and 
the  Journal  in  1989,  and  vice  president  for  circulation  in  1992. 

1 

j  Daily  News  in  Green'.a!!e  from  executive 
1  editor  of  the  Clinton  (Iowa)  Herald. 

MINNESOTA 

Doug  Iverson  to  senior  editor  for  business 
I  and  technology  at  the  Saint  Paul  Pioneer 
i  Press  from  business  team  leader.  Iverson 
I  succeeds  Chris  Worthington,  now  managing 
j  editor  for  local  news  and  business. 

NEW  YORK 

Philip  Ramacca  to  controller  of  Newsday 
in  Melville  from  assistant  controller. 


We  Deliver. 


NORTH  DAKOTA 
Julie  Bechtel  to  publisher  of  The  Bismarck 
Tribune  from  operations  manager  at 
the  Lincoln  (Neh.)  Journal  Star.  Bechtel 
succeeds  Kevin  Mowbray,  now  vice  president 
for  sales  and  marketing  at  parent  Lee 
Enterprises  Inc.  in  Davenport,  Iowa. 

TEXAS 

Rena  Pederson  to  the  newly  created 
position  of  editor  at  large  at  The  Dallas 
Morn  ing  News.  Pederson  remains  vice 
president  and  editorial  page  editor. 


Dirks,  Van  Essen  &  Murray 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505. 820. 2/00  FAX:  505.82O.29OO 
E-mail:  info#dirksva  nessen.com  http://www.dirksvanessen.com 
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EDITORIALS 


SUPP-IUPrV  SPOKME 

The  Cowles  family,  owners  of  The  Spokesman-Review,’ 
lets  a  property  controversy  cloud  free-press  principles 


IN  EASTERN  WASHINGTON,  THE 

Cowleses  don’t  just  buy  ink  by  the 
barrel.  Family  businesses  also 
^  manufacture  newsprint  by  the  ton 

j  I  and  grow  forests  by  the  hundreds  of  acres. 

I  They  own  a  good  chunk  of  downtown 
j  Spokane,  a  city  they  blanket  with  their 

!  I  media  operations:  the  only  daily  news- 
i  I  paper.  The  Spokesman-Review,  the  weekly 
!  Journal  of  Business;  the 'MBC  affiliate 

KHQ-TV;  and  the  Web  portal  Spokane.net. 

Despite  having  this  giant  megaphone  to 
voice  their  point  of  view  about  Spokane’s 
development,  the  family  has 
chosen  a  sneaky  legal 
strategy  to  hamper  the 
coverage  of  their  business 
affairs  by  a  struggling 
alternative  weekly  and  an 
online  “magazine”  that  can’t 
even  afford  to  come  out  in 
I  print.  Last  month,  Cowles 
attorneys  subpoenaed  not 
I  these  news  organizations  — 
i  but  an  advertiser  and,  through  it,  some 
i  I  obvious  news  sources.  It’s  all  part  of  a 
lawsuit  against  public  officials  and 
businesspeople  who  have  been  critical  of 
the  public/private  financing  of  the  River 
Park  Square  mall  a  Cowles  family  business 
built  in  downtown  Spokane. 

The  lawsuit  looks,  feels,  and  smells  like  a 
SLAPP  (Strategic  Lawsuit  Against  Public 
j  Participation),  a  shameful  attempt  to  cut  off 
j  j  discussion  on  a  controversial  local  issue. 

Developers,  with  depressing  regularity,  file 
1 1  SLAPPs  to  muzzle  their  critics.  But  it’s 

j  j  particularly  dispiriting  to  see  one  unleashed 
i  1  by  a  family  whose  business  interests  have 
j  I  flourished  into  the  fourth  generation 
j  j  precisely  because  of  the  ffee-speech  and 
I  j  -press  guarantees  of  the  First  Amendment. 


In  addition  to  demanding  details  of  i 

discussions  with  public  officials,  the 
subpoena  of  Metropolitan  Mortgage  & 

‘  Securities  Co.  Inc.,  an  advertiser  in  The 
I  Local  Planet  Weekly,  ^s^^orvecovAs,^o\n% 
back  six  years,  of  “payments  of  any  kind”  to  j 
the  paper,  to  the  online  “Camas  Magazine,”  i 
!  and  to  journalists  Larry  Shook  — who  won 
j  this  year’s  Association  of  Alternative  News- 
weeklies  award  for  media  reporting  for  his 
two-part  article  on  how 
1  Review  covered  River  Park  Square  —  and  ; 
!  Tim  Connor,  author  of  a  book  about  the 
mall  project. 

The  insulting  subtext,  of 
course,  is  that  the  journal¬ 
ists  are  somehow  on  the 
take.  Cowles  attorney  Les 
Weatherhead  blandly  told 
The  Spokesman  -Review 
that  the  subpoenas  are 
“not  an  assertion  of 
anything  wrong,”  and  don’t  , 
impinge  on  news  gather- 
:  ing;  “I’m  under  specific  instructions  from 
I  my  client  not  to  trespass  on  that.”  Some- 
!  how,  we  doubt  the  attorney  would  be  quite 
so  phlegmatic  if  someone  pulled  the  same 
bunion  The  Spokesman-Review. 

After  four  generations,  the  Cowleses 
should  know  by  now  that  —  even  in  the 
I  face  of  the  “false”  statements  their  SLAPP 
i  alleges  critics  are  making  about  the  mall 
—  truth  emerges  by  encouraging  more 
speech,  not  less.  With  their  daily,  their 
;  business  journal,  their  TV  station,  and  their 
i  Web  portal,  the  Cowles  family  has  plenty 
'  of  Spokane  outlets  to  tell  their  side  of  the 
!  story.  A  century-old  family  legacy  of 
'  exercising  and  preserving  press  freedom 
ought  not  be  marred  now  by  sending  out 
I  lawyers  to  silence  disagreeable  speech. 


The  Cowleses 
should  know  that 
truth  emerges 
by  encouraging 
more  speech, 
not  less. 
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‘  /zv  TOUGH  TIMES,  MORE  PAPERS  ARE 
GOING  AFTER  ADULT  ADS.  BUT  IS  THIS 
A  SLIPPERY  SLOPE  THEY  SHOULD  AVOID? 


BY  MARK  FITZGERALD  4 

MAGINE  AN  ENTIRE  ADVERTISING  CATEGORY  THAT  SELLS  ITSELF.  EvEN  AS 

newspaper  ad  reps  must  scratch  and  chiw  to  sell  space  everywhere  else  in  the 
paper,  these  ads  not  only  come  flying  in  over  the  transom  —  the  advertisers 
.  are  willing  to  pay  rates  that  are  double,  triple,  or  even  quadruple  the  price  of 
other  linage  in  the  paper. 

Welcome  to  the  world  of  “adult”  advertising,  or,  to  put  it  more  plainly,  sex  ads:  the 
classified  and  display  ads  for  strip  clubs,  “massage”  parlors  and  spas,  “escorts,”  phone- 
sex  lines,  “domination”  services,  pornographic  video  and  bookstores,  “model”  agencies 
—  even  “erotic”  bakeries.  It’s  a  newspaper  advertising  category  that  for  decades 
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DOING  BUSINESS 


( 


MGHIMS INCLUOE 

PRESENTATIONS  FROM  MAJOR  ADVERTISERS 


*  Marsha  Lawrence 

lethyCMpt||.lK. 


*Ann  Robb 
IkthtHet 

Swilm  le^.nK  Itrentr  IMMrt 


★  Marlene  Squires  r^' 
MttheiM 

Nnener  SeniceVKA  Mk 


V 


PUBLISHERS’ 


ADVERTISING 


DIRECTORS'CIINFERENCE 


NimONALMTERNETSnES 

HOW  ARE  THEY  AFFECTING  NEWSPAPERS? 

Presented  by:  Gordon  Borrett,  President,  Borrell  Associates. 

From  eBay  and  Monster  to  RealtOf.com  and  Autotrader.com,  these  sites  are  competing  with 
newspapers  for  private  party  advertising,  emptoyment,  teal  estate  and  automotive.  How 
much  of  the  market  do  they  own  and  what  should  we  expect  in  future  years?  What  should 
newspapers  be  doing  to  respond  to  this  level  of  competition? 


ESPECIAL  BONUS  SEMNAR^ 

FRIDAY,  SEPTEMBER  13, 2002, 1:00  PM  ■  4:30  PM 

Special  half  day  rates  are  available  for  this  session  for  members  of  SNA,  NAA  and  the 
Missouri  Press  Association. 

MCREASNi  NEWSPAPER  READ^ 

Presented  by:  Mary  Nesbitt,  Manning  Director  of  The  Readership  Institute  and 
Nancy  Green,  Director,  Circulation/ Distribution,  Sales  &  Marketing,  Lee 
Enterprises.  Co-sponsored  by.  Missouri  Press  Association,  the  SNA  Foundation 
and  the  Newspaper  Association  of  America. 

Leam  more  about  your  readers,  your  advertisers,  their  customers,  your  employees  and 
your  newspaper's  culture.  The  goal  is  to  create  change  within  your  newspaper  that  will 
build  readership. 


IK  RESULTS  OF  THE  SNAREAOERSMP  STUDY 

Presented  by  Sammy  Papert,  Chairman  of  Belden  Associates  and  his  team 
of  experts. 

Sammy  and  the  team  from  Belden  wilt  share  the  hi^li^rts  of  the  SNA  study  including 
shopping  patterns  of  suburban  newspaper  readers,  internet  usage,  readership  information 
about  metro  dailies  as  well  as  community/suburtan  newspapers  and  much  more! 


THURSOAY  REVNOTE  U  WELCOME  AOORESS 

Presented  by  Terrance  Egger,  President  &  Publisher,  St.  Louis  Post-Dispi^. 

Post-Dispatch  President  &  Publisher  Terrance  wW  welcome  SNA  attendees  to  town 

and  will  share  some  information  about  the  St  Louis  market  and  specificaHy  the 
convergence  plans  between  the  Post  Dispatch  and  foe  Suburban  Journals. 


ATTRACTW  TOP  TAUNT  THROUGH 
JOURNAUSM  SCHOOLS 

Presented  by  ^mes  Sterling,  Missouri  Chair  In  Community  Newspaper 
Management,  University  of  Missouri.  Sponsored  by  the  SNA  Foundation. 

Rnd  out  about  this  innovative  pro^m  led  by  Jam«  Sterling  at  the  University  of  Mtesourl  J 
School  that  prepares  journalists  for  careers  in  community  and  suburban  newspapers. 
Publishers  will  team  what  they  can  do  to  encourage  entry-level  reporters  to  join  the  teem 
at  the  local  newspaper. 


OTHER  GREAT  SESSHMSmUDE: 

★  THE  IMRACT  OF  CROSS  OWNERSHIP  ON 
SUBURBAN^ft  COMMUNITY  NEWSPAPERS 
ir  NICHE  PUBUSHING  SUCCESS  STORIES 
ir  FOCUS:  RECRUITMENT  ADVERTISING 
ir  THE  GREAT  IDEA  SESSION 
ir  AND  MUCH  MORE! 


THE  FULL  CONFERENCE  BROCHURE  WfTH  DETAILED 
SESSION  DESCRIPTIONS  IS  AVAILABLE  AT: 

www.suburban-news.org 

I 

REESTBl  TODAY! 

FOR  MORE  INFORMAWN  ABOUT  THIS  CONFERENCE  OR 
SNA  MEMBERSHIP,  CALL  NANCY  LANE,  SNA  EXECUTIVE 
DIRECTOR  AT  (610)  361-9234  OR  E-MAIL: 

nancylanesna^aol.com. 


SK\ 

SUBURBAN  NEWSPAPERS  OF  AMERICA 

America’s  Best  Read  Newspapers  in  America’s  Best  Markets 
Representing  2.000  Newspapers  in  Nortti  America 


The  Suburban  Classified  Advertising  Network  (SCAN) 
is  a  presenting  sponsor  of  the  SNA  Fall  Publishers’  & 
Advertising  Directors’  Conference. 

1b  team  more  about  membership  in  SNA  or  to 
participate  in  the  SCAN  network,  contact  Nancy 
Lane,  Executive  Director  at  (610)  361-9234. 


t 


14  EI>ITOR& PUBI.ISHEK  JULY  15,  2002 


www.editoranclpublisher.com 


CustouiWIRE; 
Multimedia  News 
You  Can  Call 
Your  Own 


yiP  Associated  Press 

"  www.ap.org 


It’s  a  turnkey  solution  for  member 
newspapers  that  want  to  retain  the  look 
and  feel  of  their  own  site,  but  also  want 
AP  to  handle  the  selection,  presentation 
and  updating  of  online  content. 


Set-up  is  simple  and  quick.  Content 
integration  is  seamless.  It’s  an  ideal  way 
to  add  AP’s  comprehensive  coverage  to 
your  Web  site  without  a  major  invest¬ 
ment  in  hardware,  bandwidth  or  staff 


For  more  information  contact  your 
AP  chief  of  bureau. 


CustomWIRE  is  a  continually 
updated  multimedia  news  service  that 
replicates  the  design,  structure  and 
branding  of  your  Web  site. 


The  AP-hosted  service  will  deliver 
the  same  content  as  The  WIRE,  AP’s 
original  Internet  news  service,  currently 
used  by  more  than  400  members. 
CustomWIRE  includes  AP’s  top  news 
stories,  flash  animations,  news  databases 
and  video  segments.  The  new  service 
builds  on  the  strength  of  The  WIRE 
by  presenting  news  content  on 
member-branded  ^X'eb  pages. 


Ap  2002 


Sex  ads  (highlighted 
at  right)  in  The 
Dallas  Morning 
News’  sports  section: 
The  local  alternative 
weekly,  the  Dallas 
Observer,  is  happy  to 
have  the  competition. 


The  Best... 


ylTiPi'i'i 

''if 


Escort  and  spark: 
Adults  ads  (from 
above)  in  the 
New  York  Daily 
News,  the  Dallas 
Observer  (two), 
and  the  Boulder 
Weekly 


YOB 


QSUilAYS 

SIOGOVER 
)  TABLE  DANCES 


has  been  owned  lock,  stock,  and  fiir-lined 
handcuffs  by  alternative  papers.  But  now 
increasing  numbers  of  daily  newspapers 
are  coyly  succumbing  to  the  many 
seductions  of  sex  ads. 

Tiny  display  ads  for  massage  spas  are 
ubiquitous  in  the  sports  sections  of  daily 
newspapers.  At  many  dailies,  the  classified 
personal-ads  column  aren’t  just  for  novenas 
to  St.  Jude  anymore.  On  a  typical  day  last 
week,  for  instance,  the  Chicago  Sun-Times’ 
“Strictly  Personal”  classified  category 
included  ads  offering  phone  numbers  and 
come-ons  for  “homy  local  girls,”  “cheating 
housewives,”  and  “local  nasty  girls.”  (Tther 
dailies,  such  as  The  Dallas  Morning  News, 
are  beginning  to  accept  ads  in  the  much 
more  controversial  “escort”  category. 

A  few  other  dailies  are  explicitly  going 
after  adult  ads  —  though  they  maintain  strict 
standards  on  language  and  images.  The 
jointly  operated  Detroit  Free  Press  and  The 
Detroit  News  now  have  a  dedicated  account 
executive  for  the  “adult  entertainment”  retail 
ad  category.  The  papers  don’t  accept  ads  for 
escorts  or  phone  sex,  but  the  category  has 
grown  to  such  a  point  that,  two  weeks  ago, 
Detroit  Newspapers  hired  a  copy  editor 
whose  sole  job  will  be  to  approve  the  ad  text. 
“What’s  offensive  to  one  person  may  not  be 
to  another,  so  it  is  helpful  if  there  is  one 
person  making  the  calls,”  says  Lynn  Curtis, 
product-development  sales  manager  for 
Detroit  Newspapers.  Curtis  has  a  15-year-old 
son  and  says,  “He  is  my  gut  test.” 

Among  the  lines  the  Detroit  papers  draw: 
massage  parlors  can  appear  in  display, 
but  not  classified,  ads.  Why?  “There’s  no 
touching  in  classified,”  Curtis  explains. 

Ironically,  just  as  dailies  begin  to  pursue 
the  adult  category,  alternatives  are  asking 
themselves  if  tacky  sex  ads  —  no  matter 
how  lucrative  —  are  actually  limiting  their 
potential  growth  in  revenue  and  readership. 

At  the  Association  of  Alternative 
Newsweeklies’  (AAN)  25th  annual  conven¬ 
tion  a  few  weeks  ago  in  Madison,  Wis.,  a 
session  about  adult  advertising  was  among 
the  most  popular  offerings.  “I  worry  about 
the  slippery  slope  of  pursuing  these  ads,” 
Hartford  (Conn.)  Arfuocafe  Advertising 
Manager  Greg  Shimer  said.  “I  want  our 
people  to  go  after  auto,  hospitals,  fashion  — 
the  ads  alternatives  don’t  traditionally  get.” 

Nevertheless,  on  July  Fourth,  Shimer  says 


BirthftRy 


I 


Typical  adult  ads  populate  the  Colorado 
Springs  Independent  (far  left),  but  the  Los 
Angeles  Times  draws  the  line  at  dating- 
service-type  “Introduction”  ads. 


Backgroun(d  you  can  bank  on 


keep  submitting  ads  that  are  ever¬ 
more  crude.  “They  really  try  to  push 
the  boundaries,”  says  Dallas  Observer 
Publisher  Alison  Draper,  who  insists 
that  photos  and  copy  in  the  weekly  be 
“as  clean  as  possible.” 

Some  alternatives  publish  so  many 
adult  ads  they  risk  shifting  their  image 
from  edgy  and  hip  to  something  closer 
to  the  kind  of  publication  you  find 
shrink-wrapped  behind  the  register  at 
convenience  stores.  There’s  a  point  where  the 
adult  category  can  change  from  a  cash  crop 
to  an  advertising  version  of  kudzu.  “You’re 
always  kind  of  riding  this  line  of  how  big  do 
you  want  this  section  to  be,”  Don  Farley, 
publisher  of  the  Baltimore  City  Paper,  told 
the  AAN  convention. 

In  many  markets,  sex  ads  keep  alternative 
papers  out  of  prime  distribution  spots,  such 
as  supermarkets.  Some  major  mainstream 
advertisers  who  stay  out  of  alternatives  tell 
publishers  that  adult  ads  are  the  reason  why. 

So  why  keep  adult  aids?  It’s  the  revenue, 
stupid.  “When  you  take  a  wholesale  look  at 
our  industry,  most  of  our  profit  is  wrapped 


UchM/lsains  to  ad  occasiom 
•  Bachsto  parties 
•  ftomotions 
•  DarKm 


Hot  Gay  a  Bl  Locals 


discussion,  may  want  to  consider  why,  for 
many  alternative  papers,  sex  ads  have 
become  an  embarrassment  of  riches. 


in  a  follow-up  interview,  the  Advocate  began 
a  two-month  experiment  of  slightly  relaxed 
standards  —  including  bigger  ad  sizes  and 
photographs  (although  only  head  shots  are 
allowed)  —  to  attract  more  business  to  its 
small  adult-advertising  section. 

Of  course,  in  a  sex-sufiused  society,  news¬ 
papers  are  hardly  the  only  print  media  this 
side  of  Penthouse  magazine  running  plenty 
of  adult  ads.  This  year’s  issue  of  the  Verizon 
Yellow  Pages  in  Manhattan,  for  instance, 
carries  64  pages  of  listings  for  escort  services 
—  exactly  as  many  as  for  physicians. 

Yet  daily  papers,  which  are  moving  into 
the  adult  category  without  any  industrywide 


Are  you  trying  to  seduce  me? 

Sex  ads  have  been  a  fact  of  life  in  alter¬ 
native  papers  virtually  since  the  papers 
emerged  from  their  “underground”  origins. 
But  what  may  have  seemed  liberating  and 
daring  in  the  1960s  and  ’70s  now  strikes 
some  publishers  —  and  many  readers  —  as 
sexist  and  sleazy  in  an  era  when  the  audience 
for  alternative  papers  reaches  far  beyond  the 
black-clothing-and-piercings  crowd. 

It  doesn’t  help,  either,  that  sex  advertisers 


For  years,  you've  trusteid  State  Farm  to  be  your 
source  for  insurance-related  questions.  Now,  with 
State  Farm  Bank,  we  can  supply  information  for 
stories  that  deal  with  financial  services  issues  such 


Tjarrg  \  fAQs 
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•  Deposit  products 

•  Home  Mortgages 
Money  market  accounts 

•  CDs 

•  And  much  more! 


.  .  I 

jjHAlSO* 


addis** 


Visit  statefarm.com®, 
or  call 

State  Farm  Media  Relations 
at  (309)  766-0935. 


Wlinois 


6\oom>n9tor'' 
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up  in  those  [adult-advertising] 
inches,”  says  Charles  Gerencser, 
publisher  of  the  Pamdena  (Calif.) 

Weekly.  “Get  rid  of  the  adult,  and  you 
have  an  unprofitable  or  a  marginally 
profitable  newspaper.” 

At  alternatives,  sex  ads  occupy  the 
priciest  real  estate  in  the  paper.  Tlie 
Chicago  Reader,  for  instance,  prices 
display  ads  in  the  adult  category  at 
roughly  double  the  open  rate,  while 
classifieds  sell  for  about  four  times  the 
open  rate,  says  Publisher  Jane  Levine. 

Two  times  the  retail  display  rate  and 
three  to  four  times  the  classified  rate 
are  typical  premiums  for  adult  ads, 
Baltimore  City  Papers  Farley  says. 

By  contrast,  daily  papers  that 
take  adult  advertising  rarely  charge 
anything  more  than  the  nonnal  classified 
or  display  rate.  The  Virginian-Pilot  in 
Norfolk,  for  instance,  does  not  accept  ads 
for  X-rated  videos  or  escort  services,  and 
doesn’t  bother  to  ask  for  premiums  on  the 
ads  for  topless  clubs,  says  Pat  Richardson, 
local-retail-advertising  manager. 

Yet  adult-categoiv’  advertisers  tend  to  be 
a  cheery  lot  when  it  comes  to  paying  these 


“I  think  the  real  issue ...  is 
freedom  of  commerce  and 
speech.”  —  Charles  Gerencser 

PUBLISHER,  Pasadena  Weekly 


premiums,  publishers  say.  A  few  years  ago, 
when  the  City  Paper  was  a  bit  less  bulky 
and  the  adult  category  threatened  to 
overshadow  other  advertising,  Farley 
sought  to  stunt  its  growth  by  jacking  up 
prices.  “We  tried  to  manage  the  section  by 
rate ...  but  we  just  couldn’t,”  Farley  recalls. 
“We  tripled  their  rates  —  and  that  didn’t 
discourage  people  from  running  the  ads.” 


A  few  papers  assign  a  part-time  or  even 
full-time  ad  rep  to  drumming  up  adult  ad¬ 
vertising,  but  they  are  a  tiny  minority.  More 
typical  is  the  Chicago  Reader:  “We  don’t  do 
a  thing  to  get  them,”  says  Publisher  Levine. 

Daily  papers,  however,  may  find  their 
staid  image,  and  history  of  rejecting  sex  ads, 
means  adult-category  ads  are  unlikely  to 
appear  unsolicited  in  vast  numbers. 

Despite  their  high  price,  adult  ads  at 
most  alternative  papers  come  with  some 
significant  strings  attached.  With  very  few 
exceptions,  alternatives  prohibit  nudity  in 
advertisements  —  and  a  surprising  number 
of  them  forbid  photographs  altogether. 
Many  papers  take  after  the  Chicago  Reader, 
which  stopped  allowing  photos  so  long  ago 
that  no  one  on  the  staff"  can  remember 
when  it  happened. 

Still,  alternatives  {continued  on  page  25} 
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-FEATURES  AVAILABLE- 


COLUMNS  AVAILABLE 


SYNDICATED  COLUMN:  The  only  Palestin¬ 
ian  American  Column  published  weekly  in 
US  newspaper  on  MidEast  conflict  &  Arab 
World.  Ray  Hanania,  (708)  403-1203. 
www.Dailyherald.com  or  www.Hanania.com 

WANTED:  WOD  HOmIe  for  awar^winning 
consumer  advice  column,  Dear  George. 
Own  copyright.  Possible  syndication.  35 
years  of  continuous  publication,  e-mail  con- 
sumreye@aol.com.  Fax:  (860)  242-2243. 
Website:  www.DearGeorge.org.  Phone 
(860)  243-2208. 


HUMOR 


HUMOR  COLUMNIST.  Will  attract  young 
readers.  For  samples,  send  name, 
address  to:  toonfan36@hotmail.com 


MOVIE  REVIEWS 


AHRACT  RESTAURANT  &  Theater 
Advertising  using  capsule  Movie  Reviews 
with  photos  &  graphic  ratings. 

Also:  Video  Guide,  Star  Interviews, 
Trivia  Quiz,  Book  &  Music  Reviews. 
Cineman  Syndicate,  (914)  967-5353 
cineman@frontiemet.net 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  927-0164 


SYNDICATION  SERVICES 


“CLIFFS  RIFFS  WEEKLY  column.  Small 
town  sensibility  with  edgy  humor.  Readers 
respond.  First  4  free  Cliffy777@attbi.com" 

BECAUSE  LIFE  IS  NOT  lived  a  russian  novel.  In¬ 
troducing  SnippinS  Unique  slice-of-Life/though 
piece  columns  written  as  400-word  short  stories. 
Call  (603)  437-8738  or  (603)  781-7027 
www.johnbudzinski.com 


-ANNOUNCEMENTS- 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


#1NEWSPAPER  APPRAISER  -  Est.  1959 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  (301)  253-5016 


APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS  NEWSPAPER  APPRAISERS 


-EQUIPMENTS  SUPPLIES- 


MAILROOM 


Producing  Top  Values  For  Publishers  Since  1923 

Over  the  years  we've  produced  top  values  for  publishing  companies, 
in  thousands  of  transactions  throughout  the  country.  We  have  built  this  record 
on  hard  work,  experience  an«f  trust,  and  we  welcome  your  call  to 
confidentially  discuss  what  we  can  do  for  you  and  your  company. 


John  C ribh  •  Jim  Hicks 
Tom  KaravakLs  •  Gary  Greene 


CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


NEWSPAPER  BROKERS  NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 
Rickcnbacher  IVIcdia 

673  1  Desco  Dr..  Dallas,  TX  75225 
\v\v  w.ricken  bachermedia.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  sen/ice  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


America’s  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882  ! 

Larry  Grimes-Pres.  (301)  253-5016  ! 

Wren  Barnett,  South  (828)  749-6397  | 

Scott  McGraw,  Midwest 
(517)  369-3066 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 

(845)  291-7367  i 

Ron  Mix,  West  (209)  634-7202 
www.mediamergers.com  | 


COLORADO  WEEKLY  1,300  paid  circulation 
in  Cedaredge.  Only  12  inches  of  snow 
a  year.  Near  Grand  Mesa.  Write  to:  Box 
489,  Cedaredge,  CO  81413  or  Call  (970) 
856-7499  owner  has  2  newspapers  and 
wants  to  reduce  work  load.  $100,000 
with  some  financing  possible. 


EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  Associ¬ 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 


BUY/SELL/AU  MAILROOM  E<}UIPMENT 

Muller  Martini/Rima/Quipp 
HarrisAfeidelber^all 
Stitcher./Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SLS/^uller  Marbni 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


•  GOSS  Urbanite  1000  series  6  units,  3/c 

•  GOSS  Urbanite  800  series  4  units,  3/c 

•  GOSS  Urbanite  12  unit  pressline,  2  folders 

•  NCH  400  12  units,  21’  x36’  2  JF  40  folders 

•  NCH  4(X)  10  units,  22  3/4  x36"  2  JF  40  foWers 

•  GOSS  C150  and  4  highs,  21.5’  cutoff 

•  GOSS  SC  folders,  22  3/4  cutoff 

•  Enkel  splicers 

•  GOSS  SSC  combo  folder,  21.5’  cutoff 

•  Martin  splicer 

•  Baldwin  105  count-o-veyor 

•  GOSS  Suburban  9  units  1500  series  folder 

•  GOSS  1500  series  units,  22  3/4 

•  GOSS  Magnum  4  highs,  21’  cutoff 
•2-RBC21  half  folders 

•  2-8utler  6000  splicers 

Webeq  International,  Inc. 
email:  presssales@aol.com 
(847)  459-9700;  Fax:  (847)  459-9707 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  0.  LINDSEY 

www.publlcationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON 

Specializing  in  Weekly  and  Daily 
Community  Newspaper  Transactions 
P.O.  Box  2001 
Branson,  MO  65615 
(417)  336-3457 
email:  Brokeredl@aol.com 


MUST  SELL  WEEKLY  in  beautiful  central 
i  Idaho  mountains.  Growing  resort  area. 
I  Clean  air,  water  and  great  schools,  respond 
to:  greatweekly@yahoo.com 

NEEDED:  HARDWORKING  COUPLE  corry 
mitted  to  quality  journalism.  Ilness  requires 
;  sales  of  award-winning  northern  New  England 
I  weekly.  S260,000$280,000  gross, 
j  Box  2914,  Editor  &  Publisher  Classifieds 
770  Broadway  7th  Floor 
1  New  York,  NY  10003 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
I  as  well  as  you  have  done. 

I  Box  2036,  Editor  &  Publisher 

770  Broadway,  7th  FI,  NY,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SAU: 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  tax  (815)  648-2856 


22”  METROLINER  22” 
PRESSES  AVAILABLE 

•  22”  cut-off  manufactured  1986-88 

•  3:2  144  page  imperial  folders 
(double&single) 

•  45’  GOSS  digital  autopasters  modern 
angle  bar  assemblies 
Equipment  in  excellent  condition 

For  further  confidential  information 
please  apply  to: 

Box  2750 

Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 
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www.editorandpublisher.com 


Phone:  1-888-825-91*9 


-  GLASSIFIED  ADVERTISING 


Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENT  &  SUPPLIES-  ■  -INDUSTRY  SERVICES- 


PRESSES  CIRCULATION  SERVICES 


-HELP  WANTED- 


ACADEMIC 


ADMINISTRATIVE 


CURRENTLY  AVAILABLE  FROM  INLAND 

•  44Jnit  GOSS  METRO  OFFSET  -  22  3/4” 
cut-off  with  a  13-side  half  deck  and  5-unit 
press  with  a  10  and  13  side  half  deck. 

•  5-Unit  GOSS  METRO  OFFSET,  22  3/4” 
cut-off  with  a  10  and  13  side  half  deck. 

•  Add-on  1000  series  GOSS  URBANITE 
units. 

•  8-unit  GOSS  SSC  press  -  well  maintained 
&  in  good  condition. 

•8-unit  GOSS  COMMUNITY  has  rebuilt 
modified  1/4  folder  &  new  75HP  drive  in 
■98. 

•  12-unit/2-folder  ATLAS  press  with  2 
Quadracolor  units  -  late  80’s  vintage  in 
good  mechanical  condition. 

•  HARRIS  VISA  &  Vise,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa,  KS  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 

MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


ADVERTISING  SERVICES 


BEST  ADVERTISING  VALUES 

Publishing  Newspaper  Classifieds  since  1983. 
Reach  millions  affordably!  Call  Now 
FREE  Media  Guide. 

NATIONAL  AD  PLACEMENT  SERVICE 
(888)-215-2790 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
WWW.  metro-news  .com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingpiusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PCF 

Partnering  with  publishers  since  1976 
The  Proven  Leader  in 
Nationwide  Distribution,  Telemarketing 
Sales  and  Customer  Care 

(410)  821-4550  www.pcfcorp.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCUUTION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drive!!  See  it  at: 

www.publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ADMINISTRATIVE 


GENERAL  MANAGER 

A  widely  respected  newspaper  located  in 
the  Southwest  has  an  immediate  need  for  a 
seasoned  newspaper  professional  to  manage 
several  weekly  community  newspapers. 
Requires  ability  to  implement  and  execute 
innovative  strategies  to  enhance  revenue, 
grow  circulation,  manage  editorial  content 
and  the  ability  to  forecast,  report  and  prepare 
month-end  reports  and  an  annual  budget. 
Must  have  strong  interpersonal  and 
communications  skills.  Requires  a  Bachelor’s 
degree  and  five  years  of  strong  weekly 
newspaper  management  experience,  includ¬ 
ing  management  experience  supervising 
professionals  located  in  regional  locations.  , 

EOE.  Pre-employment  Drug  Test  Required,  j 
Send  inquiries  to:  j 

Box  2869,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


DIRECTOR  OF  STUDENT  MEDIA 
I  Position  #  54401 

VIRGINIA  COMMONWEALTH  UNIVERSITY  i 

Department  of  Student  Affairs  | 

i  Virginia  Commonwealth  University  seeks  ap-  [ 
j  plications  for  a  Student  Media  Director.  The  I 
I  Student  Media  Director  is  responsible  for  I 
!  the  leadership  and  management  of  the  Uni-  | 
j  versity's  student  media,  which  includes  a  : 

I  twice-weekly  newspaper,  an  alternative 
!  news  magazine,  a  literary  magazine  and  a  j 
I  carrier-current  AM  and  web-based  radio  sta-  : 
I  tion.  Responsibilities  include  supervising,  di- 
1  renting  and  training  student  media  staff;  ac-  ; 
j  tivities,  operations  and  services;  imple-  j 
1  meeting  personnel  policies  and  programs; 
and  formulating  budgets.  Qualifications:  > 
Bachelor’s  degree  in  related  field  needed 
with  substantial  years  of  experience  in  jour- 
:  nalism  or  mass  communications;  under- 
I  standing  of  the  student  media;  demonstrated 
understanding  and  appreciation  for  diversity; 
excellent  interpersonal  skills;  excellent 
written  and  oral  communication  skills;  as  i 
well  as  significant  office  and  management  I 
:  experience.  Prefer  experience  in  professional  I 
;  media;  advising/work  in  student  media;  man-  i 
I  aging  production  facilities;  experience  with  | 
i  computer/online  technology;  and  ^ 
knowledge  of  principles  of  free  speech  and 
copyright. 

Submit  State  of  Virginia  Applications  to: 
veu  Human  Resources 
S  P.O.  Box  980067 

Richmond,  VA  23298-0067 

FAX  (804)  827-1472  | 

EO/AA.  Women,  minorities  and  persons  I 

'  with  disabilities  encouraged  to  apply 
www.vcu.edu/hr 


ADMINISTRATIVE 


GROUP  MANAGER/PUBLISHER  ; 

;  Add  Inc,  one  of  the  Country’s  leading  pub¬ 
lishing  and  printing  companies  is  seeking  a  ’ 
Group  Manager  for  our  central  Ohio 
location. 

The  Group  Manager  will  be  responsible  for 
creating  a  high-energy  environment  at  each  ' 
j  property,  carry  out  plans  and  tactics  to  im-  i 
plement  financial  goals  and  build  a  high  per-  , 
i  formance  team  with  shared  responsibilities  ! 
and  goals  to  meet  and  exceed  customer 
expectations. 

The  ideal  candidates  should  posses  the  abil¬ 
ity  to  develop  and  implement  strategic  and  i 
j  tactical  plans  along  with  profit  planning  for 
!  the  property.  Previous  management  experi-  | 
ence  with  weekly  shoppers/publications  is  | 
required.  j 

I  Great  earning  potential  and  comprehensive  ' 
I  benefit  package  -  as  an  employee  of  Add  > 
Inc,  you  will  have  the  opportunity  to  become  j 
an  employee  owner,  | 

Please  send  resume  to: 

Add  Inc 

Attn:  Human  Resources  Department  i 
P.O.  Box  609  1 

Waupaca,  Wl  54981  [ 

Fax:  (715)  258-8469  i 

E-mail:  vsokol@add-inc.com  EOE/M-F  j 


Next  issue  of  E&P  will  be  My  29th 
a  double  issue  with  August  5th 
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GENERAL  MANAGER 

Enjoy  working  and  residing  in  a 
get-away-from-it-all  environment?  We  have 
an  exciting  and  challenging  opportunity  for 
you.  We’re  searching  for  a  unique  person 
to  assist  in  publishing  a  10,000-circulation 
paid  six-day  daily  located  in  the  beautiful 
Mohave  Desert  on  the  banks  of  the 
Colorado  River.  Responsibilities  also 
include  two  weeklies,  a  shopper  and  specialty 
publications.  If  you  have  solid  sales, 
marketing,  leadership  and  people  skills  and 
truly  enjoy  coaching,  contact  us.  We're  a 
division  of  Brehm  Communications 
(BrehmCommunications.com).  Salary  plus 
annual  bonus,  company  car,  profit  sharing 
and  benefit  program.  Send  resume,  pay 
history  and  references  to  Chuck  Rathbun, 
News  West  Publishing,  P.O.  Box  21209, 
Bullhead  City,  AZ  86439. 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winning 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 

Cover  letter  &  resume  to: 
hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 


GM/PRESIDENT 

Zone  1  privately  held,  small  chain  invites 
qualified  applicants  to  apply  for  existing 
opening,  to  manage  all  aspects  of  two 
weeklies:  StepSaver,  an  80,000  circulation 
shopper  and  The  Observer,  a  paid  weekly, 
and  commercial  printing  operation. 
Candidates  need  strong  skill  sets  in  sales 
and  marketing,  printing/production  and  edi¬ 
torial.  This  is  a  hands-on  management  posi¬ 
tion  that  requires  a  track  record  of 
achieving  profit  plans,  and  negotiating 
skills. 

Competitive  compensation  plan  includes 
base  and  performance  bonus. 

Please  reply  in  strict  confidence  to: 

ATTN:  Treasurer,  American-Republican,  Inc. 
P.O.  Box  2090,  Waterbury,  CT  06722-2090 
EOE 


GROUP  PUBLISHER:  PRESIDENT 
Suburban  cluster  group  of  weekly  and  daily 
newspapers  is  in  need  of  experienced 
hands-on  operator.  Located  in  a  desirable 
top  25  US  market.  Candidates  must  demon¬ 
strate  in  a  cover  letter  a  record  of  accom¬ 
plishment  of  growing  both  top  and  bottom 
line  performance.  This  is  a  career  position 
for  those  who  understand  the  importance  of 
growing  the  business  through  both  revenue 
an  profits  and  works  with  daily  management 
and  staff  to  accomplish  this.  Candidates 
must  enjoy  working  with  sales  management 
teams  and  sales  staff  and  will  interact  with 
them  on  a  daily  basis.  This  position  is  re¬ 
sponsible  for  the  entire  newspaper  operation 
including  the  central  print  plant.  Com¬ 
pensation  is  a  six  figure  base  salary  plus 
bonus  and  benefits  that  would  total 
$150,000.  Please  send  resume  and  cover 
letter  to: 

Box  2912,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
NewYork,  NY  10003 

www.editorandpublisher.com 


Phone:1-888-825-9149  ~  GLASSIFiED  ADV[RT!SINI)  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE  ADMINISTRATIVE 


SENIOR  LEVEL  EXECUTIVE 

International  news  and  information  provider  is  seeking  senior  level  executive  to  de¬ 
velop  and  manage  all  operational  mechanisms.  Prefer  CPA  or  MBA  with  experience 
in  the  news  media  industry.  Candidates  must:  (1)  have  a  minimum  of  10  years  senior 
management  experience;  (2)  have  a  solid  understanding  of  e-business;  (3)  have 
a  successful  track  record  with  turn-around  and/or  start-up  ventures;  and  (4)  be  able 
to  develop  and  implement  a  company-wide  annual  business  plan  that  includes  strat¬ 
egies  for  marketing  to  companies,  such  as  libraries  and  aggregators,  that  specialize 
in  information  retrieval  and  dissemination. 

Successful  candidate  will  have  full  responsibility  for  organization’s  Sales  and  Market¬ 
ing  Department,  including  branding,  marketing  and  promotions,  advertising,  and  con¬ 
tract  negotiating. 

E-mail  resume  and  cover  letter  to: 
hroutsourcer@yahoo.com 


ADMINISTRATIVE 


PUBLISHER 

Morris  Communications  is  looking  for  a  pub¬ 
lisher  for  our  small  sized  newspaper  in  Oak 
Ridge,  TN.  This  is  an  excellent  opportunity 
for  an  individual  with  publishing  experience 
ready  to  move  to  a  new  challenge.  We're 
moving  to  the  next  level,  and  we’re  looking 
for  individuals  who  want  to  succeed  and  excel 
in  our  business.  For  more  information 
please  visit  our  jobs  page  at; 

www.morris.com 


PUBLISHER  needed  for  high  quality  weekly 
newspaper  in  Julesburg,  CO.  Full  responsi¬ 
bility  for  P&L,  content,  promotional  activity, 
planning  and  execution.  Great  small  town 
offers  fine  country  living.  Part  of 
MediaNews  Group.  Accelerated  career  op¬ 
portunity  for  individual  with  ability  and  ambi¬ 
tion.  Excellent  compensation  program  and 
full  benefits  plus  the  professional  rewards 
of  running  your  own  newspaper  and  the  per¬ 
sonal  satisfaction  from  achieving  success. 
Respond  to  David  McClain;  E-mail; 

publisher@journaFadvocate.com 
or  FAX;(970)  522-2320. 


PUBLISHER 

Do  you  long  for  the  opportunity  to  live  and 
publish  a  newspaper  in  a  small  Midwestern 
town?  We’re  seeking  an  individual  with  a 
strong  advertising  background  to  publish  a 
2,600  circulation  5  day  daily  In  beautiful 
Shenandoah,  lA.  This  position  also  super¬ 
vises  a  25,000  distribution  weekly  shopper. 
Shenandoah  is  a  small  town  in  Southwest 
Iowa-  about  an  hour  from  Omaha  and  two 
hours  from  Kansas  City.  As  a  member  of 
the  Omaha  World  Herald  Company  we  offer 
excellent  opportunities  for  advancement 
within  the  company  as  well  as  an  excellent 
benefit  package.  Interested  candidates 
should  send  resume  and  salary  requirements 
via  E-mail  to; 

ptaylor@nonpareilonline.com 
OR  fax  to:  (712)  328-8995 


PUBLISHER  needed  for  high  quality  newspa¬ 
per  in  Fort  Morgan,  CO.  Full  responsibility 
for  P&L,  content,  promotional  activity,  plan¬ 
ning  and  execution.  Great  small  town  offers 
fine  country  living.  Part  of  MediaNews 
Group.  Accelerated  career  opportunity  for 
individual  with  ability  and  ambition.  Excellent 
compensation  program  and  full  benefits 
plus  the  professional  rewards  of  running 
your  own  newspaper  and  the  personal  satis¬ 
faction  from  achieving  success.  Respond  to 
David  McClain:  E-mail: 

publisher@journal-advocate.com 
or  FAX:  (970)  522-2320. 

From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.eclitoraiul  piiblislier.coiii 


ADVERTISING 


AD  MANAGER 

McMinnville,  OR  tri-weekly.  Best  management 
team,  work  environment.  4th  generation  fam¬ 
ily-owned.  Resumes  to  Jeb  Bladine, 
PO  Box  727,  McMinnville,  OR  97128, 
]bladine@newsregister.com.  Details: 
http://www.newsregister.com/employment 


AD  SALES  MANAGER -TOKYO 
Stars  and  Stripes  seeks  experienced  adver¬ 
tising  manager  to  lead  ROP,  classified,  and 
web  sales  efforts  in  Asia/Pacific.  Client 
base  in  Mainland  Japan,  Okinawa,  Korea, 
Guam,  Hawaii.  Applicants  must  possess 
U.S.  citizenship  and  have  2+  years  print  ad 
sales  management  experience.  Familiarity 
with  military  and  Japanese  language/busi¬ 
ness  practices  preferred.  Excellent  benefits. 
Resume  to:  FAX:  011-81-3-3403-5493 
OR  E-mail:  jobs-pss@stripes.osd.mil.  EOE. 


ADVERTISING  DIRECTOR 
Santa  Maria  Times  is  seeking  experienced 
professional  to  motivate,  train  and  lead  a 
10  member  sales  division.  Resume,  cover 
and  salary  requirements  to  General 
Manager,  P.O.  Box  400,  Santa  Maria 
Times,  CA  93456  or  FAX:  (805)  928-5657. 


ADVERTISING  DIRECTOR  for  the  News 
Chief,  a  group-owned  Central  Florida  daily 
and  shoppers.  Seeking  experienced  profes¬ 
sional  to  grow  revenue  in  a  competitive 
market.  Send  resume  to: 

publisher@newschief.com 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING  SALES  MANAGER 
Award-winning  Ohio  weekly  group  offers  an 
excellent  opportunity  for  a  sales  manager 
looking  to  advance  quickly.  You  will  have  di¬ 
rect  responsibility  for  advertising-related 
sales  and  revenue  growth,  developing  and 
managing  staff,  and  being  part  of  a  strong 
management  team  that  believes  in  local 
control.  Salary  $35  -  $40K  plus  commis¬ 
sions,  profit-sharing,  excellent  executive  : 
benefits,  and  option  for  stock  ownership. 
Send  resume  and  cover  letter  describing  : 
your  past  accomplishments  including  salary 
requirements  to  Box  2876,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  , 
New  York,  NY  10003  or  E-mail  with  Box  | 
2876  in  the  subject  line  to: 

hpreuss@editorandpublisher.com 


ADVERTISING 


ADVERTISING  DIRECTOR,  Pacific-Sierra  Pub¬ 
lishing,  with  newspapers  throughout  Central 
California,  is  looking  for  a  dynamic  and  taF 
ented  individual  who  can  step  Into  the  Ad¬ 
vertising  Director’s  position  at  the  Turlock 
Journal.  This  is  an  excellent  opportunity  for 
someone  with  demonstrated  leadership 
abilities.  The  successful  candidate  will  inno¬ 
vate,  affect  change,  build  revenue  and  de¬ 
velop  the  support  staff.  Requirements:  ex¬ 
cellent  communication,  outstanding  custonv 
er  relations  and  presentation  skills,  3  years’ 
supervisory  experience;  college  degree  pre¬ 
ferred.  Must  have  a  proven  track  record  of 
high  performance  results.  If  you  are  inter¬ 
ested  in  joining  our  team  of  media  profes¬ 
sionals,  please  send  a  cover  letter  and  re¬ 
sume  outlining  your  qualifications  to:  Pacif¬ 
ic-Sierra  Publishing,  Attn:  J.  Peltier,  HR  Man¬ 
ager,  P.O.  Box  738,  Merced,  CA  95341,  or 
E-mail:  hrmgr@pspub.com  EOE 


COASTAL  SC  weekly  newspaper  group 
seeking  an  experienced  sales  manager  to 
help  take  us  to  the  next  level  of  growth.  We 
offer  a  good  base  salary,  liberal  commis¬ 
sion,  and  health  insurance.  Send  resumes 
to:  Waccamaw  Publishers,  Inc.,  P.O.  Box 
740,  Conway,  SC  29526. 


RETAIL  ADVERTISING  MANAGER 
The  Jackson  Sun,  a  42,000  Sunday  circula¬ 
tion  daily  newspaper,  is  looking  for  a  dynamic 
and  talented  individual  to  become  our 
Retail  Advertising  Manager.  As  the  leader  of 
our  talented  retail  sales  team,  this  successful 
candidate  will  work  closely  with  major 
accounts  and  retail  territories.  Duties 
include  creating  proposals  to  meet  the  clF 
ent’s  print  and  online  needs  to  grow  our  ac¬ 
tive  account  base  through  strategic 
planning,  training,  and  being  in  the  field. 
Requirements:  3  years  newspaper  manage¬ 
ment  experience,  excellent  communication 
and  sales  motivation  skills.  Outstanding  cus¬ 
tomer  relations  and  presentation  skills  re¬ 
quired.  Must  have  demonstrated  leadership 
skills  and  show  proven  ability  to  analyze 
business  trends  and  interpret  market  re¬ 
search  to  support  sales  efforts. 

The  Sun  is  located  in  Jackson,  Tennessee, 
a  beautiful  growth  market  between 
Memphis  and  Nashville.  We  offer  exceptional 
benefits  plus  a  generous  compensation 
and  bonus  package.  Direct  all  correspond¬ 
ence  to  Human  Resources  at: 

jobs@jacksonsun.com 
Or  by  fax  to  (731)  425-9642 


ADVERS’nSING 


ADVERTISING  SALES,  Pacific-Sierra  Publish¬ 
ing,  with  newspapers  throughout  Central 
California,  is  looking  for  sawy/talented 
sales  individuals  who  will  generate  new 
business,  present  strategy,  work  with 
media  buyers,  and  build  solid  customer  re¬ 
lations.  Successful  candidates  must  have  a 
proven  track  record  of  high  performance  re¬ 
sults.  If  you  are  interested  in  joining  our 
team  of  media  professionals,  please  send  a 
cover  letter  and  resume  outlining  your  quali¬ 
fications  to:  Pacific-Sierra  Publishing,  Inc., 
Attn:  J.  Peltier,  HR  Manager,  P.O.  Box  738, 
Merced,  CA  95341  or  E-mail: 

hrmgr@pspub.com  EOE 


ADVERTISING  SALES  MANAGER 
Growing  8,500  daily  circulation  New  Mexico 
newspaper  offers  fine  opportunity  for  an  ag¬ 
gressive  Advertising  Sales  Manager.  Direct 
responsibilities  for  advertising  related  sales 
and  revenue  growth,  managing  staff,  con¬ 
ducting  calls,  and  being  part  of  a  strong 
management  team  in  an  award  winning  or¬ 
ganization.  Competitive  salary,  benefits, 
and  bonuses.  Ideal  candidate  will  have  record 
sales  achievement,  highly  developed 
communication/training  skills,  and  willing¬ 
ness  to  become  involved  in  the  community. 
Please  send  cover  letter  and  resume  to; 
Publisher,  Carlsbad  Current-Argus,  P.O.  Box 
1629,  Carlsbad,  NM  88220. 


REGIONAL  AD  DIRECTOR 
Media  General’s  Northern  Virginia  community 
newspapers  seek  a  regional  ad  director 
to  lead  sales  performance  for  our  newspa¬ 
pers  and  web  sites.  Our  group  includes  two 
dailies,  three  weeklies,  a  TMC  and  several 
targeted  publications  and  web  sites. 

We  seek  a  person  who  excels  at  developing 
and  executing  strategies  to  grow  retail, 
classified  and  national  revenues,  market 
share  in  a  competitive  market  and  advertising 
account  base. 

The  Director  will  lead  a  team  of  three  sales 
managers  in  three  locations,  a  group 
telesales  manager  and  support  staff  in 
overseeing  growth  in  local  territories,  new 
business  development,  major  accounts  and 
preprints. 

The  qualified  candidate  has  at  least  five 
years  successful  and  progressive  newspaper 
sales  leadership  in  a  competitive  market.  A 
track  record  of  growing  existing  and 
new  revenue  is  required.  The  candidate 
must  possess  outstanding  sales  manage¬ 
ment  skills  that  lead  and  direct  others  to 
achieve  sales  and  company  objectives.  A 
four-year  college  degree  or  commensurate 
experience  is  required.  We  offer  excellent 
benefits  and  competitive  compensation. 
Please  send  your  resume  to: 

cjohnson@potomacnews.com 
Fax:  (703)  878-7188 


“The  Future  is  called  “perhaps,” 
which  is  only  possible  thing  to 
call  the  future.  And  the  impor¬ 
tant  thing  is  not  to  allow  that  to 
scare  you.” 

-Tennessee  Williams 


NEWS  makes  the  difference. 
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-HELP  WANTED- 


ADVERTISING 


EXCITING  INTERACTIVE  SALES  & 
MANAGEMENT  OPPORTUNITY  IN 
SANDUSKY,  OHIO 

We  are  looking  for  an  online  sales  manager 
to  help  drive  new  business  for  our  two 
newspapers  and  their  interactive  Web  prod¬ 
ucts.  The  successful  candidate  will  be  in 
charge  of  offering  innovative  Web  based  so¬ 
lutions  to  local  advertisers,  as  well  as  work¬ 
ing  closely  with  our  newspaper  sales  de¬ 
partments  assisting  them  to  bundle  online 
components  into  their  day  to  day  sales  ac¬ 
tivities. 

Knowledge  of  the  Web  and  interactive  appli¬ 
cations  is  a  must.  Previous  outside  sales 
experience  a  must.  This  is  a  great  opportunity 
for  a  hard  driving  solution-sales 
oriented  candidate  who  is  goal  oriented  and 
thrives  on  incentive  based  compensation. 
For  consideration  include  salary  history/ 
salary  expectations.  Contact: 

Mark  A.  Yocum,  Sandusky  Register 
314  W.  Market  Street 
Sandusky,  OH  44870 
No  phone  calls,  please 


RETAIL  ADVERTISING  MANAGER 
The  Beaufort  Gazette,  a  McClatchy  owned 
daily,  (-1-12,000  circulation)  in  the  fast 
growing  South  Carolina  Lowcountry,  seeks 
an  experienced  retail  sales  manager.  Candi¬ 
dates  must  possess  strong  leadership, 
training  and  management  skills.  Duties  in¬ 
clude  but  are  not  limited  to  overseeing  retail 
sales  reps  and  working  closely  with  special 
sections  coordinator.  Competitive 
salary,  plus  MBO  bonus  and  full  benefit 
package.  Send  resume  with  salary  history 
to: 

HR  Director,  The  Beaufort  Gazette 
P.O.  Box  399,  Beaufort,  SC  29901 
Fax:  (843)  524-7226 
EOE  M/F  DFW 

ADVERTISING  TELEMARKETING  MANAGER 
45,000  daily  seeks  person  to  manage  staff 
of  7.  Responsible  for  all  inbound/outbound 
advertising  telemarketing  efforts.  Strong 
idea  generation  and  leadership  skills  re¬ 
quired.  Send  resume  and  salary  history  to: 

George  Coleman,  Kingsport  Times-News 
P.O.  Box  479,  Kingsport,  TN  37662 

COME  TO  CLEVELAND?  (Yes,  Cleveland) 
The  Cleveland  Jewish  News,  a  13,000  cir¬ 
culation  weekly,  in  business  for  37  years, 
located  in  beautiful,  affordable  Cleveland, 
Ohio  and  home  of  the  Rock  &  Roll  Hall  of 
Fame,  Indians,  Browns,  Cavaliers  and  world 
class  cultural  venues  and  academic 
facilities  is  searching  for  a  talented,  inno¬ 
vative  and  experienced  individual  to  lead  its 
experienced  8  person  advertising  staff.  This 
senior  management  position  reports  to  the 
CEO,  works  closely  with  our  editor  and  is 
responsible  lor  the  growdh  of  display  and 
classified  advertising  as  well  as  development 
of  effective  new  business  strategies. 
Candidates  must  have  demonstrated  sales 
and  marketing  leadership  with  emphasis  on 
coaching  and  motivating  a  sales  team.  Well 
developed  communications  and  relationship 
skills  are  essential.  Excellent  compensation 
package  plus  benefits.  Interested  candidates 
should  send  letter  of  interest  and  resume  im¬ 
mediately  to:  The  Cleveland  Jewish 
News,  Sales  and  Development,  3645  War- 
rensville  Center  Road,  Suite  230,  Cleveland, 
OH  44122  or  E-mail:  rcertner@c)n.org. 


ADVERTISING 


i  SALES  DIRECTOR  | 

I  Employee-owned  newspaper  in  SE  Michigan  | 
!  offers  an  exciting  opportunity  for  the  creative  I 
individual  with  visionary  and  collaborative 
I  leadership  skills  to  lead  our  key 
I  revenue  departments.  Minimum  five  years 
I  in  top  management  position  with  background 
in  media  sales.  Must  have  proven 
track  record  of  leading  teams  to  winning  ac¬ 
complishments  and  sales  growth.  Send 
resume,  with  cover  letter  explaining  why 
you  should  be  our  candidate  of  choice,  to: 

Lonnie  Peppler-Moyer,  Publisher 
Monroe  Evening  News 
20  W.  First  Street,  Monroe,  Ml  48161 


ART/GRAPHICS 


The  Waterloo  Courier,  a  45,000  northeast 
Iowa  p.m.  daily,  is  looking  for  a  GRAPHIC 
ARTIST  with  a  smart  eye  for  typography, 

1  blending  art  and  photos  with  stories  and 
I  other  elements  to  pull  together  a  package 
I  or  page  and  make  special  sections  pop. 
j  Develop  infographics,  do  illustrations.  Appli- 
1  cants  should  know  Quark,  Adobe  Illustrator, 

!  Adobe  Photoshop  and  Freehand.  Send  re- 
I  sume  and  work  samples  to  Saul  Shapiro, 
j  editor,  Waterloo  Courier,  P.O.  Box  540,  Wa- 
1  terloo,  lA  50704. 


CIRCULATION 


!  ADVANCEMENT 

1  See  how  far  your  career  can  take  you. 

I  www.boonenewspapers.com 

I 

CIRCULATION  OPERATIONS  MANAGER 
Tri-State  Pennysaver,  NY  leading  direct  mail 
I  publishing  company  seeks  a  Circulation 
I  Manager.  Position  entails  scheduling,  over- 
!  seeing  inserting  operation  efficiency,  and 
i  sales  team  support.  Salary  $70K  plus 
I  bonus  and  incentive  package  commen¬ 
surate  with  ability  and  experience. 

Contact  Ed  Levitt  at  (914)  592-5222 
Or  Fax  resume  to  (914)  592-3646 

I  LOOKING  for  that  next  career  move?  Go  to 
[  The  Ogden  Newspapers,  Inc.  web  site  at: 

I  www.ogdennews.com/opportunities 

CIRCULATION  MANAGER 
Daily  and  weekly  newspaper  group  located 
in  the  West  is  searching  for  a  circulation 
manager  to  maximize  the  distribution  of  it’s 
products.  This  individual  will  insure  timely 
delivery,  marketing  coordination,  staff  lead¬ 
ership,  and  drive  our  penetration  to  85%-i- 
with  Home  Delivery,  Requester  and  Free 
distribution.  You  will  oversee  job  functions 
of  the  district  manager  and  circulation 
office  manager.  The  candidate  must  have 
;  excellent  verbal  and  written 
i  communication.  Must  be  able  to  budget  and 
i  manage  to  stay  within  their  plan.  Solid  man- 
j  agement  and  organizational  skills  required. 

I  Must  be  analytical  and  a  problem  solver. 

Basic  computer  skills  a  must.  The  position 
!  interacts  with  all  managers,  employees  and 
I  the  public.  Must  be  willing  to  work  days, 
!  nights,  weekends  and  holidays  as  required. 

!  Must  be  able  to  lift  bundles  of  newspapers, 
j  Salesmanship  abilities  a  definite  plus. 

Please  send  resumes  to: 

Box  2945,  Editor  &  Publisher  Classifieds 

770  Broadway,  7th  Floor 
I  NewYork,  NY  10003 


CIRCULATION 


CIRCULATION  AUDITOR 
The  Circulation  Verification  Council  (CVC)  is 
accepting  applications  for  a  full-time  field 
auditor.  This  75%  travel  position  (St.  Louis, 
MO  based)  requires  extensive  travel  to 
newspapers  throughout  the  United  States 
performing  on-site  circulation  audits.  Com¬ 
pensation  package  includes  salary,  health 
insurance,  company  match  IRA,  profit  shar¬ 
ing,  and  accrued  vacation.  Experience  in 
circulation,  advertising,  and/or  newspaper 
general  management  preferred.  Send  re¬ 
sume  and  salary  requirements  to  CVC,  P.O. 
Box  31523,  St.  Louis,  MO  63131. 


CIRCULATION  MARKETING  MANAGER 
ST.  PAUL  PIONEER  PRESS 
The  Pioneer  Press,  a  Knight  Ridder  newspa¬ 
per  in  a  highly  competitive  market,  is  seeking 
an  experienced  dynamic  leader  for  the 
position  of  Circulation  Marketing  Manager. 
This  highly  visible  position  is  primarily  re¬ 
sponsible  for  home  delivery  subscriber  ac¬ 
quisition,  community  and  retail  sales  part¬ 
nerships  along  with  special  promotions. 
The  candidate  will  be  experienced  in  devel¬ 
oping  successful  sales  strategies  through 
creativity  and  innovation,  while  working  in  a 
supportive,  fast-paced,  team  environment 
under  the  pressure  of  budgets  and  deadlines. 
Significant  experience  in  growing  daily  and 
Sunday  newspaper  circulation  via  direct 
sales,  partnerships  and  database 
marketing,  as  well  as  excellent  oral  and 
written  communication  skills  are  required. 
Also  required  is  a  minimum  of  five  years 
successful  management  experience  including 
employee  development. 

The  Twin  Cities  are  known  for  their  educa- 
I  tional  opportunities,  outdoor  recreation  and 
I  affordable  quality  of  life.  The  Pioneer  Press 
offers  excellent  compensation  and  benefits 
programs.  We  are  an  equal  opportunity 
employer  and  encourage  diversity  in  the 
workplace.  Please  send  your  resume  to: 

Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street,  St.  Paul,  MN  55101 
FAX:  (651)228  5197 
Resumes@pioneerpress.com 


CIRCULATION  SALES  MANAGER 
The  Lincoln  Journal  Star,  an  80,000-h  daily 
circulation  paper,  is  looking  for  an  experi¬ 
enced  circulation  professional  to  help  con¬ 
tinue  our  trend  of  circulation  growth.  The 
ideal  candidate  must  demonstrate  a  record 
of  circulation  growth,  strong  management 
capabilities,  analytic  skills  and  experience 
with  an  in-house  telemarketing  operation. 
Duties  include  developing  and  implementing 
successful  sales  and  retention  strategies, 
employee  supervision  and  carefui  inspection 
of  all  aspects  of  a  telemarketing  department. 
In  exchange  for  these  skills  and  experience, 
we  offer  a  challenging  and  rewarding  work 
i  environment,  a  competitive  compensation 
:  and  benefits  package  and  the  opportunity 
to  join  both  an  exciting  and  successful 
team. 

I  Competitive  salary  and  excellent  benefits 
package  provided.  Please  submit  resume 
and  salary  history  to  Circulation  Sales  Man- 
;  ager,  Lincoln  Journal  Star,  926  P  Street, 
Lincoln,  NE  68508  or  online  at: 

\  hr@journalstar.com 

I  OR  visit  our  website  at:  journalstar.com. 


CIRCULATION 


SINGLE  COPY  MANAGER 
The  North  County  Times  is  seeking  a  Single 
Copy  Manager  to  be  part  of  a  growing  Single 
Copy  Department  Sales  team.  You  will 
have  the  opportunity  to  manage  all  Single 
Copy  distribution  and  sales  activities  in  a 
gro\kh  area  of  San  Diego  County,  with  an 
approximate  circulation  of  over  8,000  daily 
copies  and  11,000  Sunday  copies.  The 
ideal  candidate  will  have  a  proven  track  rec¬ 
ord  of  circulation  growth,  experience  man¬ 
aging  contract  performance  for  independent 
contractors,  strong  leadership  skills  and 
progressive  sales  techniques. 

We  are  looking  for  a  hands-on  manager  with 
a  strong  work  ethic,  an  ability  to  motivate 
others  and  a  desire  to  succeed.  This  is  a 
great  opportunity  to  be  a  part  of  a  winning 
and  progressive  department.  The  North 
County  Times  offers  a  competitive  salary, 
bonus  opportunities,  and  excellent  benefits. 
Interested  candidates  should  either  call 
Mark  Henschen,  Circulation  Director  at 
(760)  739-6630  or  send  cover  letter,  resume 
and  salary  history  to: 

Mark  Henschen,  Circulation  Director 
North  County  Times 
207  E.  Pennsylvania  Avenue 
Escondido,  CA  92025 
markh@nctimes.net 
The  North  County  Times  is  an 
Equal  Opportunity  Employer 


SINGLE  COPY  MANAGER 
The  Post  Register,  an  employee-owned 
24,000  morning  and  26,000  Sunday  paper, 
is  looking  for  a  single  copy  guru  to  join  the 
circulation  team.  We  are  looking  for  a  creative 
thinker  who  is  willing  to  try  new  things 
and  is  ready  to  work  hard.  Previous  single 
copy  experience  is  a  must.  Send  cover  letter, 
resume  and  references  to  Stacy 
Simonet,  Circulation  Director,  333 
Northgate  Mile,  Idaho  Falls,  ID  83401  or 
E-mail:  ssimonet@idahonews.com 
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CIRCULATION 


EDUCATION  ACCOUNT  MANAGER 
Western  US  (CA,  NV  &  HI) 

Leading  publisher  seeks  results  oriented 
sales  manager  who  can  grow  net  sales  in 
the  college  education  segment  of  our  na¬ 
tional-metropolitan  circulation.  Work  with 
NYT  personnel,  college  faculty  and  staff, 
student  organizations,  bookstores  and  third 
party  vendors  to  promote  publisher's  brand 
and  increase  sales.  Identify  college  sales 
opportunities  and  establish  territory  sales 
goals  with  Sales  Director.  Create  and  execute 
sales  plans  that  drive  new  business; 
develop  sales  and  marketing  strategies  for 
all  targeted  institutions.  Establish 
programs  that  enhance  professorial  class 
requirements,  increase  subscriptions,  nurture 
readership  programs  and  open  new 
college  programs  where  a  void  currently 
exists.  Travel  required.  This  position  will  be 
based  in  California  and  will  cover  the  Western 
Territory  (CA,  NV,  HI). 

REQUIREMENTS:  To  excel  in  this  fast-paced 
environment,  the  candidate  must  be: 

•  Organized,  flexible,  and  self-motivated. 

•  Able  to  handle  multiple  projects  and 
tasks  and  meet  varying  deadlines. 

•Able  to  create  and  execute  sales  and 
marketing  plans  to  drive  new  business. 

•  Able  to  successfully  interact  with  a 
variety  of  individuals  and  organizations. 

•  Sales  and  team  driven. 

•Knowledge  and  experience  in  newspaper 
sales  and  distribution  is  helpful.  Experience 
making  sales  presentations  and/or 
interacting  with  the  educational 
community  preferred. 

•  Able  to  communicate  effectively  both  ver¬ 
bally  and  in  writing;  excellent  interpersonal 
skills. 

•  College  degree  required.  Advanced  degree 
in  Marketing,  Communication  or 
Education  preferred. 

•  Must  possess  strong  computer  skills  and 
be  proficient  in  Microsoft  Office  applica¬ 
tions. 

We  offer  a  competitive  salary  and  an  out¬ 
standing  benefits  program.  Participation  in 
the  sales  bonus  incentive  program;  car  al¬ 
lowance  plus  mileage  provided. 

If  interested,  kindly  submit  your  resume  and 
cover  letter  stating  salary  requirements  by 
E-mail,  Fax  or  mail,  to: 

E-mail:  oconkm@nytimes.com 
Fax:  (626)  351-0760 
1205  Tropical  Avenue 
Pasadena,  CA91107 
We  are  an  EEO  employer 


Next  issue  of  E&P  will 
be  July  29th,  a  double 
issue  with  August  5th 
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CIRCULATION 


]  SUBSCRIBER  SALES  MANAGER  i 
The  Philadelphia  Inquirer  and  Daily  News,  a 
Knight  Ridder  newspaper  is  seeking  an  ex¬ 
perienced  Subscriber  Sales  Manager.  The  | 
qualified  candidate  will  report  to  the  Director  i 
of  Sales  and  Marketing  and  will  manage 
the  subscription  acquisition  and  retention 
efforts  of  the  subscriber  marketing  staff 
and  contractors  in  order  to  achieve  market 
penetration  and  meet  financial  objectives. 

Duties  will  include:  | 

!  •  Participate  in  the  planning  process  to  set  i 
immediate  and  long  range  strategies  for 
the  circulation  division  and  for  the  company. 

!  •Increase  market  penetration  through  de- 
I  velopment  and  implementation  of  traditional  j 
and  non-traditional  marketing  programs.  ’ 

•  Lead  the  development  and  implementation  ; 

of  database  marketing  initiatives.  i 

•Improve  the  level  of  customer  I 
I  satisfaction  of  Inquirer  home  delivery  sub- 
j  scribers. 

•  Analyze  and  report  on  key  operations  sta- 

i  tus.  I 

I  •  Monitor  for  financial  accountability  on  ex-  ; 

;  pense  and  capital  budgets.  ' 

I  •  Purchase,  conserve  and  maintain  all  division  ; 

I  equipment  with  a  focus  on  telemarketing  j 
!  and  marketing  database  hardware  and  soft- 
j  ware. 

•Manage  the  development  of  employees 
through  good  hiring  and  termination  deci-  | 
!  sions,  performance  management,  training  j 
!  and  salary  recommendations  and  | 
I  accurate  goal  setting.  ! 

I  The  ideal  candidate  should  have  college  de- 
j  gree,  preferably  an  MBA  with  8-12  years  i 
'  newspaper  circulation  management  experi-  ^ 
I  ence.  A  high  level  of  competence  in  direct  ! 
response  and  telemarketing  techniques  as  j 
well  as  strong  critical  thinking  skills  are  re-  | 
quired. 

I  Interested,  qualified  applicants  should  submit  , 
i  resume  and  cover  letter  to: 

I  Heather  Farrell  i 

Philadelphia  Newspapers  Inc. 

400  N.  Broad  Street 
Philadelphia,  PA  19101 

I  Or  FAX  to:  (215)  854-2991  i 

i  Or  E-mail  to:  hfarrell@phillynews.com  ' 
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ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ANTICIPATED  OPENINGS  | 

Award  winning,  17,500,  morning  daily  ac-  j 
cepting  resumes  for  anticipated  copy  | 
desk/news  staff  openings.  Experience  pre-  I 
ferred.  Recent  graduates  (school  paper  | 
and/or  internship  experience)  considered.  ! 
i  Send  cover,  resume  and  examples  to:  Man-  j 
j  aging  Editor  Steve  Miller,  Idaho  State  Journal, 
j  P.O.  Box  431,  Pocatello,  ID  83204;  or:  j 

smiller@journalnet.com  [ 


PART-TIME  EDITOR  for  NY  Black  business 
publication.  Send  resume  and  writing  sam-  [ 
pies  to  TNJ,  139  Fulton  Street,  Suite  407,  i 
New  York,  NY  10038.  Fax:  (212)  962-3537  j 
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Obieilive  Horkaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  eight 
years  running,  and  the  state's  highest 
honor  for  investigative  reporting  —  the  Don 
Bolles  Award  —  seven  of  the  past  ten  years. 

New  Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue 
the  tradition  at  its  flagship  paper.  Applicants  should  have  a  fine 
touch  with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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BUSINESS  WRITER  | 

The  Island  Packet  on  Hilton  Head  Island,  | 
SC,  is  looking  for  a  business  writer. 

The  Packet  is  a  McClatchy  Co.  newspaper 
serving  southern  Beaufort  County,  a  part  of  , 
the  South  Carolina  “Lowcountry"  that  is  rich  | 
both  culturally  and  environmentally.  Our  cir-  ^ 
culation  is  about  20,000  and  we  are  : 
growing  robustly.  We  have  high  reporting,  : 
writing  and  editing  standards.  I 

The  Packet’s  business  coverage  focuses  on  ; 
tourism,  real  estate  development,  environ-  i 
mental  regulation  of  business,  golf  and  tennis  ; 
industries,  as  well  as  work  force  and  im-  I 
migration  issues.  The  candidate  must  be  ' 
clear,  concise  writer  able  to  make  complex  | 
subjects  understandable. 

E-mail,  fax  or  mail  cover  letter  and  resume: 

Fitz  McAden,  Executive  Editor 
fmcaden@islandpacket.com 
Fax  (843)  706-3070 
The  Island  Packet  , 

P.O.  Box  5727 

Hilton  Head  Island,  SC,  29938 


EDITOR  needed  immediately  for  a  small  i 
daily/Sunday  publication  located  in  beautiful 
Northwestern  North  Carolina.  Independent  ' 
chain  is  looking  for  an  individual  who  will  de¬ 
velop  a  passion  for  our  community  that  will  | 
be  evident  in  their  work.  Daily  responsibilities  j 
will  be  to  direct  staff  of  14;  assign,  | 
write  and  edit  stories;  write  editorials;  and 
design  newspaper.  Newspaper  has  a  mod-  j 
erate  editorial  philosophy.  Dedication  to  ! 
community  journalism  required.  Send  ; 
resume,  salary  history,  samples  and  refer¬ 
ences  to  Mike  Milligan,  publisher,  P.O.  Box  \ 
808,  Mount  Airy,  NC  27030  or  E-mail: 
mmilligan@mtairynews.com 


CITY-COUNTY  REPORTER 
The  Daily  Dispatch,  a  9,500circulation  paper 
near  North  Carolina’s  Research 
Triangle,  has  an  almost  immediate  need  for 
a  city-county  reporter.  This  beat  requires  a 
reporter  who  can  stand  the  heat  and  isn’t 
afraid  of  the  kitchen.  Ifs  a  beat  that 
annually  generates  award-winning  story  op¬ 
portunities.  Bachelor’s  degree  preferred. 
We  seek  experience,  but  would  consider  a 
stellar  recent  grad  with  the  moxie  to  handle 
our  toughest  hard-news  beat.  Send  resume 
and  clips  to  Glenn  Craven,  editor.  The  Daily 
Dispatch,  304  S.  Chestnut  Street,  Hender¬ 
son,  NC  27536.  Send  E-mail  resumes  to: 

gcraven@hendersondispatch.com 
(The  Daily  Dispatch  is  an  equal  opportunity 
employer  and  does  not  discriminate  on  the 
basis  of  race,  religion,  sex,  age,  national 
origin  or  disability.) 


COPY  EDITOR 

Promotions  have  created  an  opening  on  our 
1 1-member  copy  desk.  Two  years  of  expe¬ 
rience  in  daily  copy  editing  preferred,  but 
not  required.  We  are  switching  to  morning 
publication  this  fall  and  must  fill  this  job 
soon.  Send  cover  letter,  resume  and  work 
samples  to  Bert  Gault,  executive  editor,  Wa¬ 
tertown  Daily  Times,  Watertown,  NY  13601, 
or  by  E-mail  to  bgault@wdt.net.  No  phone 
calls,  please. 


PLEASE  CALL  US  AT 


888.82S.9149 
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3rd  Annual  Age  Boom  Academy 

for  Journalists  and  Media  Professionals 

made  possible  with  a  grant  from 
The  New  York  Times  Company  Foundation 

November  3-8,  2002 
ILC-USA 

60  East  86th  Street,  New  York  City 

Learn  about 

‘<The  Next  Great  Beat” 

As  Baby  Boomers  age  they  will  affect  every  aspect  of  American  life 

An  intensive  six-day  briefing  on  emerging  news  in  one  of  the  most  revolutionary 
global  developments  -  increasing  longevity  -  and  its  implications  from  business  and 
politics  to  medicine  and  lifestyles.  The  Academy  offers  presentations  and 
discussions  with  leading  scientists,  physicians,  economists,  and  humanists.  Visits  to 
The  New  York  Times  and  local  community  programs  are  also  included  in  the 
program. 

Opening  address  by  famed  gerontologist  Robert  N.  Butler,  M.D. 

Pulitzer  Prize-winning  president  of  the  ILC-USA: 

“The  Boomers  •  Will  You  Still  Need  Them  When  They’re  64” 

All  travel  and  accommodations  covered 

To  learn  more  and  apply,  visit: 
www.ilcusa.org/media/events.htm 
Or  E-mail:  ageboomacademy@ilcusa.org 


INTERNATIONAL  LONGEVITY  CENTER  -  USA 
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COPY  EDITOR 

Spend  your  days  skiing,  mountain-biking  or 
kayaking  in  the  Great  Northwest  and  your 
nights  producing  the  best  paper  of  its  size 
in  the  nation.  The  Spokesman-Review  in 
Spokane,  WA.,  is  looking  for  a  copy  editor 
with  three  or  four  years’  daily  newspaper 
experience  for  its  night  news  operation.  We 
need  someone  who  can  bring  editing, 
headline  writing  and  layout  skills  to  what  the 
Society  of  Newspaper  Design  has  called 
one  of  the  best-designed  newspapers  in  the 
world.  Our  copy  desk  is  dedicated  to  jour¬ 
nalism  and  our  Eastern  Washington  and 
North  Idaho  communities.  Send  letter,  re¬ 
sume  and  clips  to  Kevin  Graman,  news  editor. 
The  Spokesman-Review,  P.O.  Box 
2160,  Spokane,  WA  99210-1615. 


CITY  EDITOR 

The  Bulletin,  a  30,000  circulation  morning 
daily  in  Central  Oregon,  is  looking  for  a  city 
editor  to  lead  its  local  news  operation. 
Demonstrated  ability  to  think  in  big  and  im-  I 
aginative  ways  as  well  as  inspire  reporters 
a  must.  The  Bulletin  is  a  family-owned  news¬ 
paper  with  a  reputation  tor  quality  community 
journalism.  Please  send  a  resume,  cover 
letter  and  examples  of  work  to  Heather 
Clark,  Newsroom  Manager,  P.O.  Box  6020, 
Bend,  OR  97702. 
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.  EDITOR 

I  Do  you  like  the  great  outdoors?  The  Water- 
;  town  (SD)  Public  Opinion,  a  13,200  afternoon 
!  daily  newspaper  serving  northeastern 
’  SD  and  west  central  Minnesota,  is  looking 
i  for  an  editor.  The  right  candidate  will  have 
the  hands-on  skills  necessary  to  lead  a 
!  team  of  professionals  in  covering  the 
14-county  Glacial  Lakes  Region.  Good 
news  judgment,  excellent  writing  and 
editing  skills  and  community  journalism  ex¬ 
periences  also  required.  A  love  of  the  out- 
1  doors,  including  boating,  hunting  and  fishing 
i  is  optional!  Send  your  resume  to:  Mark  S. 
i  Roby,  Publisher,  Watertown  Public  Opinion 
'  Company,  P.O.  Box  10,  Watertown,  SD 
57201.  Or  E-mail: 

markr@thepublicopinion  .com 


COPY  EDITORSA)ESIGNERS 
Employee-owned  AM  daily  wants  a  copy  edi¬ 
tor/designer  who  can  think  like  a  reader. 
We  rotate  duties,  so  there  are  plenty  of  op¬ 
portunities  for  both  news  and  feature 
design.  Idaho  Falls  is  a  city  of  50,000  with 
no  traffic  jams  and  a  low  cost  of  living.  In 
your  off  hours,  ski,  fish,  raft  or  take  day 
trips  to  Yellowstone,  Jackson  Hole  or  Sun 
Valley.  Mail  resume  and  references  to  Bryce 
Glenn,  Post  Register,  333  Northgate  Mile, 
Idaho  Falls,  ID  83401. 


1  _ EDITORIAL _  i 

EDITORS:  The  Troy  Daily  News  seeks  expe-  | 
j  rienced  journalists  for  two  key  editorial  po-  i 
‘  sitions.  The  Business  Editor  will  report,  edit 
and  paginate  on  a  daily  basis.  The  Weekend  \ 
Editor  will  coordinate  and  paginate  the  i 
paper's  weekend  editions.  Candidates  I 
should  have  new  management  experience 
and  demonstrate  proficiency  in  writing,  edit¬ 
ing  and  design.  Send  cover  letter,  resume  j 
and  work  samples  to  Publisher  David 
Kennard,  224  S.  Market  Street,  Troy,  OH 
45373.  E-mail:  kennard@tdnpublishing.com.  , 

EXPERIENCED  LIFESTYLE  EDITOR  ! 
I  The  Daily  Journal,  in  a  river  town  one  hour  [ 
south  of  Chicago,  is  looking  for  a  Lifestyle  ' 
Editor  for  this  28,000  daily  and  Sunday 
newspaper.  This  position  calls  for  imagina-  i 
tion,  creativity  and  the  maturity  to  balance  j 
coverage  of  serious  social  issues  with  useful  ' 
information  in  traditional  areas  such  as  ! 
;  fashion,  food,  health,  weddings,  engage-  i 
!  ments,  relationships,  parenting  and  travel, 
i  We  need  an  enthusiastic  feature  writer  who 
j  can  produce  a  weekly  column  of  local  per¬ 
sonality  items,  be  accessible  and 
responsive  to  readers  (including  willingness 
I  to  publicize  charitable  and  social  events)  i 
and  lead  a  four-person  staff.  We  are  Macin-  ! 
tosh  based  utilizing  Baseview  editorial  and  ; 
Quark  XPress  page  layout.  Strong  editing  i 
skills  necessary;  pagination  experience 
helpful.  Good  benefits  package.  Send  letter 
of  application,  clips  and  resume  to: 

Human  Resources  Director 
The  Daily  Journal 
8  Dearborn  Square 
Kankakee,  IL  60901 
Equal  Opportunity  Employer 


MANAGING  EDITOR 

j  Big  shoes  to  fill  due  to  a  retirement.  Candi¬ 
dates  for  this  position  at  our  50,000- 
circulation  daily  need  to  be  experienced, 

;  hard-working  and  smart.  Our  managing  editor 
!  helps  in  overseeing  all  departments  and 
\  must  have  fresh  ideas  and  an  enthusiastic  : 

I  spirit.  The  ME  is  hands-on  and  should  be  j 
strong  in  the  areas  of:  1)  turning  good  jour¬ 
nalists  into  great  journalists,  2)  editing  com- 
!  plex  stories,  3)  setting  up  and  scheduling 
I  for  efficient  and  productive  workflow,  4) 
peaceful  resolution  of  conflicting  agendas. 
Work  with  us  in  beautiful  Bucks  County,  j 
:  near  Philadelphia  and  New  York.  Send  [ 
I  letter,  resume  and  appropriate  work  samples  j 
i  to  Lanny  Morgnanesi,  executive  editor,  ; 
The  Intelligencer,  333  North  Broad  Street,  j 
P.O.  Box  858,  Doylestown,  PA  18901. 

i  NEWS  EDITOR:  13,000-circ.  6-day  daily 
i  newspaper  in  scenic  Sierra  Foothills  of  N. 

I  CA  seeks  experienced  No. 2  Editor,  a  j 
j  proven  leader  who  can  motivate  reporters, 

I  shows  strong  news  judgment,  edits  with  I 
punch  and  is  proficient  in  AP  Style,  and 
^  QuarkXPress.  Mail  or  E-mail  resume  and  ’ 
clips  to:  Cindy  Thomas,  Auburn  Journal, 
P.O.  Box  5910,  Auburn,  CA  95604  or: 

\  cindyt@goldcountrymedia.com 


■  REPORTER  III  ! 

The  Town  Talk  in  Alexandria,  Louisiana  ' 
seeks  a  talented  reporter  with  5-8  years  ex- 
I  perience.  Primary  assignment  will  be  to  | 
I  cover  municipal  government.  Degree  in  | 
I  Journalism  or  English  required.  Please  send  ! 
i  resume  and  work  samples  to: 

Joy  Williford,  The  Town  Talk 
I  P.O.  Box  7558,  Alexandria,  LA  71306 
;  Or  E-mail:  personnel@thetowntalk.com  ' 


EDITORIAL 


NEWSROOM 

TOWN  REPORTER  -  Responsible  to  cover 
community  beat,  municipal  government, 
schools,  police  department,  business  com¬ 
munity  and  other  general  news  and  events 
as  assigned  by  the  city  desk.  Cover  breaking 
news  and  develop  in-depth  articles.  B.A. 
degree  and  some  reporting  experience.  Ex¬ 
cellent  writing,  communications  and  research 
abilities.  Ability  to  meet  deadlines 
and  work  well  with  others.  Driver’s  license 
and  own  vehicle  required. 

For  immediate  consideration,  please 
forward,  fax  or  E-mail  your  resume  to: 

The  Day  Publishing  Company 
Human  Resources  Department 
47  Eugene  O’Neill  Drive,  P.O.  Box  1231 
New  London,  CT  06320 
FAX:  (860)  443-6322 
Humanresources@theday.com 
We  are  an  Equal  Opportunity  Employer 
committed  to  diversity  in  the  work  place 
M/F/D/V 


NIGHT  ASSIGNMENT  EDITOR 
The  Record  (Bergen  County,  NJ),  winner  of 
the  general  excellence  award  as  New  Jer¬ 
sey’s  best  newspaper  seven  of  the  past  10 
years,  has  an  opening  for  a  full-time  news 
assignment  editor  with  at  least  seven  years 
of  daily  newspaper  experience,  including 
three  directly  supervising  reporters.  Duties 
include  supervising  copy  flow  as  evening 
deadlines  near,  troubleshooting  problems  in 
late  stories,  editing  stories  on  evening 
meetings  and  late  police  stories,  and  planning 
follows  for  the  next  day.  Qualified  candidates 
should  send  a  letter  why  they  want 
the  job  and  what  they  can  offer,  a  resume 
with  their  work  history  and 
accomplishments,  and  their  six  best  clips 
and  newsediting  examples  to: 

Douglas  Clancy,  Assistant  Managing  Editor 
The  Record 

150  River  Street,  Hackensack,  NJ  07601 


NIGHT  CITY  EDITOR 

The  Island  Packet  on  Hilton  Head  Island, 
SC,  is  looking  for  a  night  city  editor. 

The  job  generally  involves  overseeing  the 
night  operation  of  the  newsroom,  which  in¬ 
cludes  editing  copy,  from  3  p.m.  to  midnight; 
and  helping  plan  weekend  coverage. 

The  Packet  is  a  McClatchy  newspaper  serving 
southern  Beaufort  County,  a  part  of  the 
South  Carolina  "Lowcountry"  that  is  rich 
both  culturally  and  environmentally.  Our  cir¬ 
culation  is  about  20,000  and  we  are 
growing  robustly.  We  have  high  reporting, 
writing  and  editing  standards. 

The  ideal  candidate  will  have  at  least  five 
years  experience  in  reporting  jobs  and  at 
least  a  year  of  editing  experience.  We  want 
someone  who  is  organized,  can  lead,  ag¬ 
gressively  pursue  news  and  handle  copy, 
has  knowledge  of  design,  and  an  ability  to 
make  deadlines. 

E-mail,  fax  or  mail  cover  letter  and  resume: 
Fitz  McAden,  Executive  Editor 
fmcaden@islandpacket.com 
Fax  (843)  706-3070 
The  Island  Packet 
P.O.  Box  5727 

Hilton  Head  Island,  SC,  29938 


22  EDITOR  &  PUBLISHER  CLASSIFIEDS  JULY  15,  2002 


www.editorandpublisher.com 


Phone:  1-888-825-9149  ~  mwm  ADVERTISIN6  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


EDITORIAL 


PAGE  DESIGNER/COPY  EDITOR 
The  News-Times  of  Danbury,  Connecticut 
(35,000  AM,  40,000  Sunday)  has  an  opening 
for  a  page  designer  on  our  universal 
desk.  You'll  have  the  opportunity  to  make 
an  impact  from  Page  1  to  the  sports  cover, 
as  well  as  organize  news  sections.  Strong 
language  skills,  QuarkXPress  experience  re¬ 
quired.  Contact:  Kevin  Hutson,  The  News- 
Times,  333  Main  Street,  Danbury,  CT 
06810.  E-mail:  khutson@newstimes.com. 
No  phone  calls,  please. 


REPORTER 

West  Hawaii  Today,  a  growing  16,000  cir¬ 
culation  AM  daily  tabloid  in  Hawaii,  seeks  an 
aggressive,  talented  general  assignment  re¬ 
porter  to  join  the  news  team.  The  ideal  can¬ 
didate  will  have  a  solid  knowledge  of  gram¬ 
mar,  AP  style  and  the  ability  to  write  clean, 
lively  and  accurate  copy  under  deadline.  A 
journalism  degree  and  experience  are  pref¬ 
erable.  Position  opens  in  August.  Interviews 
will  begin  at  the  end  of  July.  Competitive 
pay,  good  benefits  and  a  great  working  en¬ 
vironment  in  a  beautiful  island  location.  Mail 
resume,  clips  and  references  to: 

Editor 

West  Hawaii  Today 
P.O.  Box  789 
Kailua-Kona,  HI  96745 
E-mail  application  material  to: 
rflickinger@westhawaiitoday.com 


REPORTER:  Temple  (TX)  Daily  Telegram, 
mid-size  daily  in  Central  Texas,  has  opening 
for  reporter.  1-3  years  experience 
preferred,  but  will  consider  talented  recent 
graduate.  Send  cover  letter,  resume,  clips 
to  Steve  Walters,  managing  editor.  Temple 
Daily  Telegram,  P.O.  Box  6114,  Temple,  TX 
76503  or  E-mail  information  to: 

tdtjobs@temple-telegram.com 


SPORTS  EDITOR  &  COPY  EDITORS 
The  New  Jersey  Herald,  a  six-day  newspaper 
in  the  beautiful  mountains/lakes  ski  resort  re¬ 
gion  one  hour  from  Manhattan,  seeks 
applicants  ASAP  for  the  following  positions: 
SPORTS  EDITOR  -  Immediate  opening  to 
oversee  four-man  crew  and  direct  coverage 
of  10  high  schools  in  Sussex  County. 
QuarkXPress  skills  vital.  Great  growth  po¬ 
tential. 

COPY  EDITORS  -  Taking  calls  from  experi¬ 
enced  QuarkXPress/Photoshop  designers 
to  help  award-winning  writers  and  shooters 
craft  stories  of  our  24-municipality  area. 

Send  resume/samples  to: 

Dave  Brown,  Managing  Editor 
Box  10,  Newton,  NJ  07860 
E-mail:  dbrown@njherald.com 
Or  call  (973)  383-1500 


THE  SEDALIA  DEMOCRAT,  a  13,000  AM  in 
West  Central  Missouri,  has  openings  for  a 
REPORTER  AND  PHOTOJOURNALIST.  The 
Democrat,  part  of  Freedom 
Communications,  does  first-rate  community 
journalism.  Reply  with  a  letter,  resume  and 
clips  or  portfolio  to:  Oliver  Wiest,  editor, 
P.O.  Box  848,  Sedalia,  MO  65302. 

E-mail:  editor@sedaliademocrat.com 
(800)  892-7856. 


-HELP  WANTED-  ' 


_ EDITORIAL _ 

:  STAFF  WRITERS 

i  New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
I  openings  for  experienced  writers  at  its 
I  hard-hitting  papers  in  Houston,  Miami  and 
(  Phoenix.  We're  looking  for  reporters  who 
1  understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
I  able  to  create  in-depth,  well-crafted  stories 
that  explore  the  issues,  events  and  person¬ 
alities  of  their  community.  Fluency  in 
Spanish  strongly  preferred  for  Miami  appli¬ 
cants.  New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St. 
Louis,  Kansas  City  and  Oakland.  We  offer 
competitive  salaries  and  benefits.  Qualified 
I  applicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


THE  UNION,  Nevada  County's  daily  newspa¬ 
per  since  1864,  is  looking  for  an  editor  to 
lead  its  newsroom  into  a  new  era.  Located 
in  California's  Gold  Country,  the  6-day  morn¬ 
ing  newspaper  recently  revamped  its 
design  and  content  in  an  effort  to  break 
down  the  walls  between  the  newspaper  and 
the  “ordinary  people”  who  make  this  such  an 
extraordinary  place  to  live.  We've  created 
an  “interactive”  newspaper  with  a  goal  to 
get  as  many  of  our  residents  involved  as  we 
possibly  can.  Send  resumes  to  The  Union, 
464  Sutton  Way,  Grass  Valley,  CA  95945, 
Attn  Sharia  Cartzdafner,  HR  Manager.  Or 
E-mail  resumes  to  sharlac@theunion.com. 
Inquiries  may  be  made  to  Publisher  Jeff 
Ackerman  at  jeffa@theunion.com. 

No  calls,  please 


!  THOUGHT-PROVOKING 

;  INFLUENTIAL 

1  DIVERSE 

CONNECTED  WITH  OUR  READERS 
i  These  words  describe  our  Editorial  Page  > 
!  and  Commentary  section.  If  they  also  de- 
:  scribe  your  work  in  your  current  job  as  Edi- 
’  torial  Page  Editor  at  a  mid-size  daily  or  Edi¬ 
torial  Writer  at  a  large  daily,  you  could  be 
the  ideal  candidate  to  become  our  Deputy 
Editorial  Page  Editor. 

We  are  one  of  America's  25  largest  news¬ 
papers,  a  perpetual  award-winner  with  a  his¬ 
toric  identity,  serving  one  of  America's  : 
most  spectacular  regions  and  most  com-  : 
I  petitive  markets.  j 

'  As  Deputy  Editorial  Page  Editor,  you  will  [ 
'  regularly  author  editorials;  contribute  to  the 
\  substance  and  direction  of  our  Commentary  ; 
section;  and  help  manage  our  talented  | 
staff. 

If  you  are  seeking  a  greater  challenge  and 
feel  you  are  ready  for  a  stimulating  next 
>  step  in  your  career  as  a  journalist,  send 
your  resume,  salary  history  and  10 
[  editorials  you  have  authored  on  a  variety  of 
[  local,  national  and  international  subjects  to: 

I  Box  2946,  Editor  &  Publisher  Classifieds 
j  770  Broadway,  7th  Floor 

NewYork,  NY  10003 


_ EDITORIAL _ 

WRITER/EDITOR 

VNU  Business  Publications,  a  leading  busL 
ness-to-business  publishing  company  has  an 
exciting  career  opportunity  for  a  Writer/ 
Editor  to  join  a  twice-monthly  publication. 
Responsibilities  include  reporting  on  current 
news  events  and  writing  features.  It  also  re¬ 
quires  some  travel  and  covering  industry 
trade  events. 

Ideal  candidate  will  have  at  least  2  years  of 
writing/reporting  experience.  A  degree  in 
journalism  or  a  related  field  is  preferred. 
Knowledge/interest  in  the  retail  and/or  the 
jewelry  industry  is  a  plus.  Outgoing  person¬ 
ality  is  also  a  plus. 

Send  resume  with  a  cover  letter  indicating 
salary  requirements  to  VNU,  HR  Depart- 
ment-ej,  770  Broadway,  7th  Floor,  New 
York,  NY  10003.  Fax:  (646)  654-5362. 
jobs@vnubusinesspublicationsusa.com 

WRITER/RESEARCHER 
We  need  a  strong  reporter  for  the  leading 
consulting  service  on  interactive  classifieds. 
Full-time  job,  based  in  Orlando.  You  should 
be  an  outstanding  writer  with  experience, 
familiar  with  interactive  media.  More  info: 
Classiftedintelligence.com 

EDITORIAL  ASSISTANT/  NEWS  EDITOR 
FEATURES  WRITER/  COPY  EDITOR 
RESEARCHER/  PHOTOGRAPHER/  PICTURE 
EDITOR/  CRITIC/  MANAGING  EDITOR 
Journalistusa  is  the  online  search  engine 
used  by  publishers  and  editors  to  access 
the  resumes  of  freelance  editorial 
and  production  staff. 
www.journalistusa.com 
OR  Call:  (323)  656  8723 


INFORMATION  SYSTEMS 


IT  DIRECTOR 

Mid-size  daily  in  the  Pacific  Northwest  seek¬ 
ing  very  hands-on  IT  Director  capable  of  di¬ 
recting  small  staff  in  maintaining 
technology  systems,  including  planning  and 
installing  new  systems  as  required.  Provide 
analysis  and  system  design  for  the  compa¬ 
ny's  information  systems  infrastructure. 
Must  have  comprehensive  knowledge  of 
computer  hardware,  network,  and  software 
applications;  working  knowledge  of  publish¬ 
ing  systems;  strong  project  management 
skills;  well  developed  problem-solving  and 
analytical  skills  at  both  a  strategic  and  func¬ 
tional  level;  demonstrated  ability  to  lead 
people  and  get  results;  excellent  customer 
service  orientation.  Bachelor's  in  business, 
computer  science  or  related  field  desirable. 
The  Pacific  Northwest  offers  easy  access 
to  a  variety  of  activities,  from  snowskiing  to 
watersports,  outdoor  adventures,  dining 
and  theater.  Resume  and  cover  letter  to: 

HR3@fose.com  EOE 


MAILROOM 


MAILROOM  MANAGER 

The  Free  Press,  a  24,000  daily  in  Mankato, 
Minn.,  seeks  an  organized,  enthusiastic  indi¬ 
vidual  to  lead  night-shift  distribution  depart¬ 
ment.  Mechanical,  analytical  and 
supervisory  skills  helpful.  Good  communica¬ 
tion  skills  a  must.  (Competitive  salary  and 
excellent  benefits.  Join  our  strong  team  in  a 
thriving  college  town  an  hour  south  of  Min¬ 
neapolis.  Cover  letter  and  resume  to: 
gasleson@mankato-freepress.com  or  FAX: 

(507)  625-3923. 


MARKETING 


DIRECTOR  OF  MARKETING 
Join  exciting  new  team  for  a  10  newspaper 
cluster  in  the  Sierra  Foothills.  Be  part  of  the 
best  in  community  journalism  in  N.  CA's 
fastest  growing  market.  Lead  major  accounts 
and  Internet  sales  with  additional 
leadership  in  team  sales,  graphic  services 
and  marketing  strategy.  Resume/refer¬ 
ences/salary  history  to: 

cindyt@goidcountrymedia.com 
Or  C.  Thomas,  Auburn  Journal,  P.O.  Box 
5910,  Auburn,  CA  95604.  EOE 

Imarketing  communications  director 

The  Portland  Press  Herald/Maine  Sunday 
Telegram,  Maine’s  premier  source  of  news 
and  information,  is  seeking  a  Marketing 
Communications  Director.  We  are  located  in 
historic  downtown  Portland,  Maine.  The  city 
of  Portland  is  situated  on  the  beautiful 
Maine  coast  in  a  state  renowned  for  its 
quality  of  life. 

The  director  will  manage  a  staff  responsible 
for  research,  marketing  services,  internal 
and  external  communications,  communi¬ 
ty/public  relations  and  branding.  The  mar¬ 
keting  department  provides  guidance  and 
support  to  create  results-based  promotions 
and  sales  activities. 

As  a  member  of  the  executive  team,  this 
leadership  position  plays  a  key  role  in  devel¬ 
oping,  implementing  and  communicating  the 
company’s  strategic  plan.  The  qualified  can¬ 
didate  must  possess  the  ability  to  quickly 
sift  through  complex  issues,  foresee  the  im¬ 
plication  of  events,  effectively  network 
within  our  internal  and  external 
communities,  prepare  ar+icles  and  present 
speeches  to  diverse  groups  that  are  clear 
and  persuasive. 

A  Bachelor’s  degree  is  required,  and  a  mini¬ 
mum  of  at  least  five  years  of  experience  in¬ 
volving  a  similar  scope  of  duties  is 
preferred.  Send  resume,  cover  letter  and 
work  samples  to: 

The  Portland  Press  Herald/ 

Maine  Sunday  Telegram 
P.O.  Box  1460,  Portland,  ME  04101 
Attn:  Director  of  Human  Resources 
E-mail:  humanresources@pressherald.com 
EOE 


PHOTOGRAPHY 


PHOTOJOURI'JALIST  wanted  for  weekly  busi¬ 
ness  publication.  Newspaper  experience 
preferred.  Send  photo  samples  to 
hmartin@bizjournals.com  or  to  Heather  Mar¬ 
tin,  editor,  Dayton  Business  Journal,  137  N. 
Main  Street,  Suite  800,  Dayton,  OH  45402. 


E&P'S  CLASSIFIED 

I  the  newspaper 
^industry’s  meeting^, 
place. 

888.825.9149 
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Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


PRESSROOM 


PRESSROOM  MANAGER 
The  Saginaw  News,  Saginaw,  Ml  is  seeking 
a  Pressroom  Manager  with  doublewide  offset 
experience. 

The  successful  candidate  will  be 
responsible  for  the  operation  of  the  press¬ 
room,  managing  pressroom  budgets,  coor¬ 
dination  of  workflow  in  a  deadline  driven  en¬ 
vironment.  This  candidate  must  be  able  to 
control  waste  and  quality  on  a  multiple  pub¬ 
lication  production  schedule  as  well  as 
tram,  coach  and  schedule  an  organized 
workforce.  He  or  she  must  also  be  effective 
at  managing  employees. 

Minimum  5  years  press  experience  with  at 
least  two  years  in  a  supervisory  position. 
Strong  organizational  abilities  are  desired 
as  well  as  interpersonal  and  motivational 
skills. 

Must  be  willing  to  work  flexible  hours  includ¬ 
ing  weekend,  holiday  and  evening  shifts.  Po¬ 
sition  includes  a  competitive  salary  and  a 
comprehensive  benefit  package.  Please 
send  resume  to: 

The  Saginaw  News 
Attn:  Production  Director 
203  S.  Washington  Avenue 
Saginaw,  Ml  48607-1283 

PRESSROOM  MANAGER 
Southwest  newspaper/commercial  print  fa¬ 
cility  is  seeking  a  Pressroom  Manager  to 
oversee  printing  operations.  The  right  can¬ 
didate  must  have  strong  people  and  leader¬ 
ship  skills,  excellent  customer  service  and 
organizational  skills.  In  depth  knowledge  of 
printing  production  machinery  essential, 
with  emphasis  on  single  width  presses.  The 
position  offers  competitive  salary  and  excel¬ 
lent  benefits  and  401(k).  Forward  resume 
and  cover  letter  to: 

Box  2874,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Or  E-mail  with  Box  2874  in  subject  line  to: 
mmacmahon@editorandpublisher.com 

PRODUCTION/TECH 

PRODUCTION  MANAGER 
A  daily  newspaper  operation  on  the  east 
coast  is  seeking  an  experienced  Production 
Manager  (Printing  &  Packaging).  The  ideal 
candidate  will  possess  experience  in 
printing  and  packaging  management  in  a 
mid-size  operation,  strong  interpersonal 
skills,  the  ability  to  develop  people  in 
variety  of  positions  and  the  ability  and 
desire  to  challenge  the  status  quo.  Interested 
candidates  should  send  a  resume,  com¬ 
pensation  history  and  expectations  to: 

Box  2857,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


PRODUCT  MANAGEMENT 

DIRECTOR  OF  PRODUCT  MANAGEMENT 
Established  software  company,  within  excess 
of  2,800  customers,  seeks  a  Director 
of  Product  Management  with  at  least  10 
years  experience  designing  and  developing 
software  products.  The  ideal  candidate  will 
have  extensive  experience  in  content  man¬ 
agement  and  workflows  for  traditional  print 
and  online  publishing.  Experience  with  both 
Mac  and  Wintel  operating  environments  a 
plus.  This  position  reports  to  the  President 
of  the  company.  Send  cover  letter  and 
resume  via  E-mail  to: 

AnnDodds2002@aol.com 
or  call  (877)  298-0227  for  more  information 


-POSITIONS  WANTED- 


PIIBLIS 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


CLASSIFIED 
A  DVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 

■  details  at  www.editorandpublisher.com 
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CIRCULATION 

CIRCULATOR:  Experienced,  mature  profes¬ 
sional  seeks  short  or  long  term  opportunity 
in  New  York.  Phone/Fax  (631)  588-2735 

EDITORIAI. 

JOURNALIST  seeks  editorial  position  in  China 
or  Asia.  Strong  editorial,  photography 
skills.  Mature  and  ready  to  produce. 

Contact:  wshoar@earthlink.net 

TELECOMMUTER.  Seasoned  writer  and  editor 
seeks  telecommuting  opportunities.  Ex¬ 
perience  with  newspapers,  magazines, 
newsletters,  and  online  publications. 

Contact  telecommute@tecomm.com 
More  background  is  available  at: 

http://www.tecomm.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $13.25 

1  week . 

. $12.10 

2  weeks . 

. $12.30 

2  weeks  . 

. $10.65 

3  Weeks . 

. $10.85 

3  Weeks . 

. $ 

9.30 

4  weeks . 

. $  9.15 

4  weeks  . 

. $ 

8.00 

1 2  weeks  . 

. $  8.75 

1 2  weeks  . 

. $ 

7.00 

26  weeks  . 

. $  7.80 

26  weeks  . 

. $ 

6.20 

39  weeks  . 

. $  7.50 

39  weeks  . 

. $ 

5.80 

52  weeks  . 

. $  7.15 

52  weeks  . 

. $ 

5.45 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $144 

12  weeks  . 

.  $  112 

2  weeks  . 

.  $131 

26  weeks  . 

.  $  107 

3  Weeks  . 

.  $124 

39  weeks  . 

.  $  101 

4  weeks . 

.  $120 

52  weeks  . 

. $  95 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  -f  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 


www.editorandpublisher.com 


EDITORtf^ 

PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  an  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  informotion...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


EDITORS 

PUBLISHER 


□YES!  Please  rush  my  order  of  the  Eitor  &  PMsher  International  Year  Book  in  the  format  and  version  I  hove  chosen. 


QTY: 

(  1 3-Volume  Set:  $205  each 

(  )  Volumes  I  &  3:  $1 55  for  both 
(  ) Volume]  only: $130 each 

{  )  Volume  2  only:  $11 5  each 

(  )  Volume  3  only:  $55  each 

(  )  CD-ROM  version  of  the 

International  Year  Book  $895 
(Purchase  includes  Vais.  1  &  3  of 
the  printed  edition). 

For  CD-ROM  information,  call 
1-800-336-4380  ext.  1. 


□  Check  Amount  Enclosed  $ _ 

(Poyobie  to  EtBtor  i  Polisher  Year  ffooJr  in  US  dollars  only. 

All  orders  shipped  outside  U.S.  and  Conoda,  please  odd  $4S) 

Charge  my:  JVI5A  JMC  JAMEX 

Account# _ Exp.  Date. 

Signature _ 

Phone  # _ 


Payment  must  occompany  oil  orders.  CA,  CO,  DC,  FL,  GA,  II.  MA,  MD,  NV, 

NY,  OH  and  TX  residents,  please  add  appropriate  soles  tax.  Conoda  resi* 
dents,  pteose  odd  GST.  No  shipping  to  rO.  ooxes.  All  CD-ROM  soles  are  final. 


EDtTORer 

PUBLtSHER 


□YES!  Please  rush  my  order  of  the  Editor  &  Publisher  Market  Guide 
in  the  format  I  hove  chosen. 


)  Market  Guide 
at  $145  each 


□  Check  Amount  Enclosed  $ _ 

(Poyobie  to  Editor  A  PubSsher  Yeor  Book  in  US  dollars  only. 

U.S.  and  Conado  shipping  ond  handling  pleose  odd  $12,  foreign  oddS45) 

Chorgemy:  JVI5A  JMC  JAMEX 

Account# _ Exp.  Dote _ 

Signature _ 

Phone  # _ 

Fax# _ 

Payment  must  ottompony  all  ordm.  U,  CO,  DC.  FL,  GA,  IL,  MA.  MD,  NV, 
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{continued  from  page  16}  being  alter¬ 

natives,  many  publishers  feel  conflicted 
about  laying  down  too  many  rules.  “I  think 
the  real  issue  at  hand  is  freedom  of 
commerce  and  speech,”  Pasadena  Weekly’s 
Gerencser  says.  Even  so,  the  Pasadena 
paper  still  bars  most  full-body  shots  and 
forbids  copy  that  is  suggestive  or  includes 
innuendo  or  anything  that  “even  alludes  to 
a  sexual  act,”  Gerencser  adds. 


“Some  of  the  local  prostitutes 
had  come  to  rely  on  our 
paper” 


Caught  in  a  vice 

There’s  no  doubt  that  alternative  papers 
pay  a  price  for  accepting  adult  ads.  The 
most  common  consequence  is  losing 
distribution  spots. 

Adult  ads  take  up  just  one  of  the  28  to  32 
pages  in  a  typical  issue  of  The  Local  Planet 
Weekly  in  Spokane,  Wash.,  but  that  was 
enough  to  get  the  paper  kicked  out  of  the 
Sacred  Heart  Medical  Center.  “We  are  a 
Catholic  institution,  and  we  didn’t  feel 
that  the  paper  fit  with  what  we  are  about,” 
says  Pattie  Servine,  the  hospital’s  public- 
relations  director.  She  says  the  hospital  was 
“getting  complaints”  from  employees  and 
from  physicians. 

“We  had  been  in  Sacred  Heart  since 
Day  One,”  Local  Pla  net  Weekly  Publisher 
Matthew  Spaur  says.  “And  then  earlier  this 
spring  they  decided  the  paper  did  not  ‘meet 
their  Catholic  values.’ ...  That  drop  wa.s  500 
papers  a  week.  That  was  a  big  hit  to  take.” 

Sex  ads,  especially  for  escort  services,  also 
tend  to  bring  alternative  papers  unwelcome 
attention  from  local  law  enforcement, 
suspecting  —  often  with  considerable 
justification  —  that  “escort”  is  a  nicer  name 


—  Stewart  Sallo 

PUBLISHER,  Boulder  Weekly 


for  “prostitute.”  The  Baltimore  City  Paper 
gets  police  search  warrants  on  a  “semi¬ 
regular  basis,”  Publisher  Farley  says.  “It 
almost  borders  on  harassment.”  Vice  cops, 
Farley  adds,  “seem  to  be  making  the  point 
that,  if  you’re  going  to  be  in  this  business. 


you’re  going  to  be  talking 
to  us  a  lot.” 

Sex  ads  also  cost  alter¬ 
native  papers  potential 
advertisers  —  although  how 
much  is  impossible  to 
determine.  Boston’s  Weekly 
Dig  knows  about  former 
advertisers  it  has  lost,  but 


adult  ads  are  staying  in  the  paper.  “I’m  not 
going  to  turn  down  ads  that  amount  to 
about  35%  of  gross  revenue  on  a  weekly 
basis,”  Publisher  Jeff  Lawrence  says. 

Lawrence  didn’t  always  feel  that  way. 
Going  up  against  the  Boston  Phoenix,  with 
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AnnoMnces 
THE  KAISER 
MEDIA  INTERNSHIPS 
IN  URBAN  HEALTH  REPORTING 
FOR  2(X)2 


An  internship  program  for  young  minority 
journalists  interested  in  specializing  in  urban 
public  health  reporting 


The  Henry  J.  Kaiser  Family  Foundation  is  again  sponsoring  summer  internships,  starting 
June  2002,  at  ten  metropolitan  newspapers  and  at  three  local  television  stations,  for  young 
minority  journalists  interested  in  reporting  on  urban  public  health  issues.  The  interns  are 
selected  by  the  newspapers/TV  stations. 


The  thirteen  2002  Kaiser  Media  Interns  and  their  host  newspapers/TV  stations  are: 


Michael  Axley  -  The  Oregonian 

Shirley  Dang  -  The  MiIuuuLee  Journal  Sentinel 

Raquel  Maria  Dillon  -  KTVU-2,  San  Francisco-Oafcland 

John  Drake  •  The  Atlanta  Journal-Constitution 

Geneen  Harston  -  KXAS-5,  Dailas-Fort  Worth 

Michael  Hughes  -  WAGA-5,  Atlanta 

Mahvish  Khan  -  The  San  Jose  Mercury  News 

Huyi  Jin  Elizabeth  Kim  -  The  Detroit  Free  Press 

Thomas  Kim  •  The  San  Antonio  Express-News 

Nerissa  Pacio  -  The  Los  Angeles  Times 

Sarah  Park  •  The  Washington  Post 

Michaela  Saunders  -  The  Plain  Dealer,  Cleveland 

Quynh-Giang  Tran  -  The  Boston  Globe 


The  Kaiser  Internship  Program  provides  an  initial  i^-eek-long  briefi.ng  on  urban  public  health 
issues  and  health  reporting  at  die  National  Press  Club  in  Washington,  D.C.  Interns  are  then 
based  for  ten  weeks  at  their  newspaper/TV  station,  typically  under  the  direction  of  the  Health 
or  Metro  Editor/News  Director,  wliere  they  report  on  health  issues.  Tlie  program  ends  with  a 
3-day  meeting  and  site  visits  in  Boston.  Interns  receive  a  12-week  stipend  and  travel  expenses. 
The  aim  is  to  provide  young  journalists  or  journalism  college  graduates  with  an  in-depth 
introduction  to  and  practical  experience  on  the  specialist  health  beat.  For  more  derails,  check 
our  website  at  wvvw.kff.org;  to  apply  tor  the  2003  program,  e-mail  or  write  to: 


Penny  Duckham 

E.xecutive  Director  of  the  Kaiser  Media  Fellowships  Program 

Kaiser  Family  Foundation 

2400  Sand  Hill  Road 

Menlo  Park,  CA  94025 

Emailt  pduckham@kff.org 


The  Kaiser  Family  Foundation  is  an  independent  health  care  foundation  and  is  not  affiliated  with  Kai.ser 
Perminente  or  Kaiser  Industries. 
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its  substantial  number  of  high-priced  pages 
devoted  to  adult  advertising,  he  initially 
pitched  the  Weekly  Dig  as  the  alternative 
that  didn’t  carry  sex  ads.  “As  time  went  on,  I 
realized  that  was  suicidal,”  he  says.  “The 
plain  fact  is,  without  the  adult  advertising, 
we  wouldn’t  be  publishing.” 

Yet,  at  least  one  alternative,  the  San  Diego 
Reader,  has  managed  to  get  along  without 
sex  ads  since  it  was  launched  in  1972.  “I  have 
moral  objections  and  also  taste  objections  to 
it,”  says  Editor  and  Publisher  Jim  Holman. 
“I’m  a  practicing  Roman  Catholic,  and  it’s  a 
business  I  didn’t  want  to  get  into.” 

Holman  figures  the  newspaper  loses  out 
on  $1  million  in  revenue  annually  because  it 
refuses  sex  ads.  And  while  businesses  often 
tell  alternatives  they  would  advertise  if  the 
papers  would  drop  adult  ads,  that’s  not  how 
it’s  worked  out  for  the  San  Diego  Reader, 
Holman  notes.  It  is,  however,  easier  getting 
stores  to  offer  the  paper:  “We  are  in  a  lot  of 
supermarkets  now,  and  I  suppose  if  we  had 
some  super-raunchy  ads,  we  wouldn’t  be. 
But,  at  its  root,  this  was  a  moral  decision,  not 
an  appearance  or  business  decision.” 

When  the  Boulder  (Colo.)  Weekly 
banished  sex  ads  from  its  pages  last 
November,  Publisher  Stewart  Sallo  says  it 


NATIONAL 

WRITERS 

WORKSHOP 


Making  Politics  and  Government  Come  Aiive 

a  National  Writers  Workshop  Event 
August  9  - 10, 2002  National  Press  Club 

Get  tips  from  some  of  the  best  on  how  to  write  candidate  profiles,  how  to  track 
campaign  money  and  how  to  rise  above  the  pack  covering  City  Hall,  the  state- 
house  or  the  federal  government.  Get  tips  on  how  to  ferret  out  trends,  bird-dog 
sources  and  make  complex  information  compelling.  Learn  how  to  turn  a  great  sto¬ 
ry  into  a  great  project  -  or  a  great  book.  Learn  how  to  use  images  to  tell  powerful 
and  informative  stories  about  government  and  politics.  Co-sponsored  by  The 
Poynter  Institute  and  the  National  Press  Club.  Fee:  $85  for  NPC  members;  $95  for 
non-members. 

For  more  information  or  to  register  online  go  to: 
http://npc.press.org/programs/Aug9NWW.shtml 
or  contact  Sara  Jackson  at  202-662-7511  or  sjackson@press.org. 

Poynter. 
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was  an  ethical  and  business  decision  —  in 
that  order  of  importance.  Some  of  the  ads 
were  “absolutely  filthy,”  he  says,  and  he  was 
increasingly  uncomfortable  about  how  they 
portrayed  women.  At  the  same  time,  he 
was  hearing  more  complaints  from  other 
advertisers.  Sallo  says  the  Boulder  Weekly  is 
giving  up  $100,000  in  annual  revenue  by 
dropping  the  ads.  “It  takes  a  lot  of  time  to 
recoup  revenue  like  that  when  you’re  as 
small  as  we  are,”  he  explains. 

It’s  an  indication  of  how  different 
alternative  papers  remain  that  Sallo’s 
biggest  regret  may  be  the  harsh  effect  it’s 
had  on  the  advertisers  —  especially  the 
so-called  escorts.  “Some  of  the  local 
prostitutes  had  come  to  rely  on  our  paper 
as  a  way  to  make  a  living,”  he  says.  “I  don’t 
believe  prostitution  should  be  illegal.  There 
are  a  lot  worse  ways  of  making  a  living.” 

The  daily  show 

The  Dallas  Observer  takes  a  fair  amount 
of  heat  for  its  adult  advertising,  which 
includes  a  page  of  small  display  ads  of 
escorts  posing  seductively  with  their  phone 
number  and  some  pithy  selling  point,  such 
as  “hotel-fnendly”  or  “gorgeous  transsexual.” 
Publisher  Draper  says  she’s  “somewhat 
conflicted”  about  the  ads,  and  in  February 
doubled  their  rates  in  a  mostly  unsuccessful 
effort  to  winnow  out  some  of  the  advertisers. 

The  paper  is  slapping  another  big  rate  hike 
I  on  adult  advertisers  in  September. 

I  “I  think  in  30  days  I  could  replace  every 
bit  of  that  [adult]  revenue  with  other  ads,” 
i  Draper  says  —  but  now  it  looks  like  she 
:  doesn’t  have  to  worry  about  that.  The 
reason?  The  Dallas  Morning  News  began 
.  taking  similar  ads  last  month. 

“Frankly,  the  daily  accepting  it  is  really  a  | 
positive  for  me,”  Draper  says,  for  now  the 
Oftseruer  is  not  the  only  local  paper  accepting 
sex  ads-iDougOhson,  Morning  News  vice  ' 
I  president  for  display  advertising,  did  not 
I  return  a  phone  message  for  comment.) 
j  And  The  Dallas  Morning  News  is  far  from 

the  only  daily  dabbling  in  adult  advertising: 
j  Most  dailies  long  ago  dropped  explicit  bans 
j  on  racy  and  lacy  ads.  Only  25  will  not  accept 
ads  for  “X-rated”  films,  11  object  to  some  i 

I  form  of  “adult”  ads,  five  single  out  massage 
parlors  as  taboo,  and  four  won’t  advertise 
'  escort  services,  according  to  the  CD-ROM 
version  of  the  2002  Editor  Publisher 
^  International  Year  Book. 

As  a  practical  matter,  though,  adult 
!  advertising  in  dailies  can  be  discreet  to  the 
point  of  obscurity.  The  Albuquerque  (N.M.) 
Journal,  for  instance,  accepts  a  range  of 
adult  advertisers,  including  licensed  escort  : 
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astrology.  Every  so  often,  a  help-wanted 
escort  ad  slips  into  The  Deseret  News  by 
mistake  and  the  paper  fields  complaints. 

Ironically,  the  biggest  daily  in  Los 
Angeles  —  the  pom-video  epicenter 
of  the  world  —  hasn’t  accepted  ads  for 
X-rated  films  in  decades,  and  in  1998 
stopped  taking  any  more  “gentlemen’s 
club”  advertising.  Advertisers  “whose 
principal  business  is  to  provide  an  overt¬ 
ly  sexual  service  or  experience”  are  un¬ 
welcome  even  in  this  poor  economy,  the 
L.A.  Times  says.  “We  want  all  the  ads 
we  can  get,  but  we  still  don’t  take  adult 
ads,”  says  Jerry  Bluestein,  the  Times’ 
advertising-standards  coordinator. 

If  dailies  start  making  some  real 
money  in  adult  advertising,  they  may 
find  it  harder  to  draw  a  line  on  how  far 
they  go.  Consider  what  JeffLawrence,  who 
founded  Boston’s  Weekly  Dig  on  the  premise 
that  it  would  not  take  sex  ads,  has  to  say  now 
about  adult  advertising:  “It’s  cash  upfront.  It 
keeps  my  payroll  flush.  It  makes  everything 
happen.  What’s  not  to  like?”  11 


A  hospital  ‘‘decided  the  paper  did 
not  ‘meet  their  Catholic  values.’  ” 

—  Matthew  Spaur 

PUBLISHER,  Hie  Local  Planet  Weekly 


services.  Yet,  Advertising  Director  A « ; 

Dave  Rivord  says,  readers  are  just 
as  likely  to  complain  about  a 
department  store’s  lingerie  ad  as  iSS 
anything  in  the  adult  category.  i 

i  Adult  advertising  is  as  likely  to  ■ 

show  up  in  Bible  Belt  dailies  as  any  v  ^ 
£3  otlier  part  of  the  country.  In  L 

5  Georgia,  The  Atlanta  Joumcd-  '  '  I 

S  Consft’tufzora  is  getting  “a  large  | 

g  portion”  of  adult  axis  that  mostly  are 

destined  for  the  sports  pages,  says  Classified 
Manager  Tangela  Gibson.  The  typical 
Atlanta  advertisers:  pomo  theatres,  topless 
clubs,  massage  parlors,  lingerie  modeling, 
and  “maid  services.”  The  newspaper  requires 
business  licerrses  from  all  advertisers. 

In  conservative  Utah,  where  managers  of 
Salt  Lake  City  newspapers  have  been  feuding 
despite  their  joint  operating  agreement,  the 


dailies  also  make  odd  bedfellows  when  it 
comes  to  sex  ads.  The  Salt  Lake  Tribune, 
owned  by  Denver-based  MediaNews  Group 
Inc.,  is  currently  publishing  nearly  a  dozen 
escort  ads  daily,  while  The  Deseret  News, 
owned  by  the  Mormon  Church,  rejects  all 
adult  advertising  —  along  with  just  about 
anything  else  spumed  by  devout  Mormons, 
such  as  tobacco,  gambling,  coffee,  and 


Lauren  Wiener  contributed  to  the  research 
of  this  story. 
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There’s  an  easier 
way  to  find  growth. 

Media  convergence.  Building  a  sustainable 
audience.  Seizing  a  greater  share  of  the  advertising 
pie.  There's  no  shortage  of  challenges 
facing  today’s  media  executives.  That's  why 
Media  Insight  Group  offers  an  array  of 
INNOVATIVE  research  tools  designed  to 
understand  your  market  and  uncover  the  best 
strategies  to  tap  its  potential.  One  example  is  our 
Market  Segmentation  System,  which  will 
reveal  audiences  with  the  most  growth  potential 
and  identify  strategies  to  attract  those  targets.  If 
you  need  an  experienced  partner  who  can  uncover 
knowledge  to  help  you  grow,  call  us  and  see  for 
yourself  how  our  insight  makes  all  the  difference. 

Contact  Kim  Leserman  at 
310.937.9992  or  visit  our 
booth  at  NAA  2002  -  Denver 
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In  brief 

KBA  colors 
‘Desert  Sim’ 


towers  and  mainshaft  HO.  “EAE  is  redoing 
the  controls  for  the  whole  press,”  Koontz 
said,  beginning  with  the  DEC-based  Goss 
MFCS  system.  —  Jim  Rosenberg 


Arnerican-Statesmari,  where  the 
project  included  upgrading  inkers  to  press 
packs  and  adding  controls  and  page 
planning.  Recently,  Gannett  also  ordered 
an  18-tower  KBA  offset  press  for  The 
Courier-Journal,  Louisville,  Ky.  (where  it 
will  replace  letterpress  upgraded  with  KBA 
flexo  color  units),  and  began  printing  on  a 
KBA  Comet  at  The  Jackson  (Tenn.)  Sun. 

Managers  are  to  discuss  final  details 
tomorrow.  Start-up  is  slated  for  next  year: 
“We’re  hoping  for  a  June-July  launch,” 
said  Hal  Koontz,  production  director  at 
the  58,614-daily-circulation  Desert  Sun. 

Fed  by  one  reelstand  apiece,  the  towers 
will  be  dedicated  to  four-color  work  rather 
than  possible  printing  of  two  webs  each. 
Like  its  HO,  the  paper’s  Colora  will  have 
undershot  inkers,  making  it  “more  compat¬ 
ible  than  [what]  anybody  other  than  TKS 
could  offer  us,”  said  Koontz.  Unlike  the 
HO’s  spiral-brush  rollers,  however,  the 
towers  use  spray-bar  dampeners.  “That 
can  only  improve  our  quality,”  he  added. 

Having  learned  of  no  problems  when  he 
visited  Austin,  he  expressed  confidence  in 
joining  and  controlling  the  shaflless  Colora 


US  Ink  taps  former  Flint  Ink 
EXEC  FOR  international  POST 

In  what  it  called  “a  bid  to  take  advantage 
of  expanding  international  markets  for 
inks,”  Sun  Chemical  Corp.’s  US  Ink 
division,  Carlstadt,  NJ.,  hired  Gregory  M. 
Lawson  as  executive  vice  president.  Direct¬ 
ing  international  operations,  including 
strategic  planning,  sales  and  marketing, 
and  information  technology,  Lawson 
reports  to  President  Ronald  C.  Baker. 

In  21  years  in  the  graphic-arts  industry, 
Lawson  has  launched  and  managed 
overseas  operations  and  integrated  several 
acquisitions.  His  career  at  Flint  Ink 
spanned  several  leadership  posts,  the  latest 
being  president  of  its  North  American  divi¬ 
sion.  Most  recently,  Lawson  built  a  North 
American  pressroom-supply  business  for 
Britain’s  Openshaw  International. 

Announcing  the  appointment.  US  Ink 
cited  the  impact  of  changes  such  as  digital 
printing,  more  color  inks,  and  globalization 
that  requires  consistent  and  reliable  ink 
supplies  for  plants  in  locations  worldwide. 


The  Desert  Sun,  Palm  Springs, 

Calif.,  has  ordered  two  eight-couple 
KBA  Colora  towers  that  will  be 
added  to  its  sbc-unit  (15  couples)  Goss 
Headliner  Offset  (HO)  press  to  expand 
page  and,  especially,  color  capacity. 

“The  critical  point  in  the  decision- 


Colora  towers  will  bookend  six  Headliner  units 


making  process,”  said  Mark  Mikolajczyk, 
parent  Gannett  Co.  Inc.’s  production  vice 
president,  was  the  press  maker’s  success 
adding  a  37-couple  Colora  press  with  jaw 
folder  to  an  older  offset  press  at  the  Austin 
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Check  eul 
eMr  new 
stars  at 


With  all  that’s  happening  in  America  and  the  world,  these  two 
journalists  receive  the  most  praise  for  their  commentary 


BY  DAVE  ASTOR 

Op-Ed  columnists  have  had  much  to  write  about 
the  past  two  years.  The  disputed  presidential  elec¬ 
tion.  Sept.  11.  The  endless  Mideast  violence.  So,  who 
among  America’s  syndicated  scribes  has  offered  the 
best  commentary  during  this  period?  E^P  contact¬ 
ed  three  dozen  editors,  and  the  names  they  mentioned  most  often 
were  no  surprise:  Thomas  L.  Friedman,  then  David  Broder.  Editors 
said  of  Friedman,  who  writes  for  The  New  York  Times  and  the  New 

York  Times  Service: 

•  He  “has  far  and  away  become  the 
most  significant  columnist  in  the  last 
year  because  of  his  knowledge  of  the 
Middle  East  and  his  ability  to  translate 
that  knowledge  in  a  way  that  is  accessible 
to  the  average  reader.”  —  Lynnell  Burkett, 
editorial  page  editor,  San  Antonio 
Express-News 

•  “Friedman’s  extensive  knowledge 
of  the  Middle  East  and  his  access  to  world 
leaders  allow  him  to  write  with  clarity 
and  authority  on  a  wide  range  of  issues.” 

—  Keven  Ann  Willey,  editoried  page 
editor.  The  Arizona  Republic,  Phoenix 
•  “[He  offers]  depth  of  knowledge, 
historical  context,  original  reporting,  clear 
point  of  view,  and  mostly  straightforwai  d 
writing.”  —  Susan  Nielsen,  associate 
editor.  The  Oregonian,  Portland 

•  “Friedman’s  expertise  in  Arab-Israeli 
matters  is  newly  relevant  with  develop¬ 
ments  in  that  region  somewhat  tied 
to  9/11-”  —  Michael  McGough,  editorial 
page  editor,  Pittsburgh  Post-Gazette 
On  Broder,  of  The  Washington  Post  and 
the  Washington  Post  Writers  Group: 

•  “[He]  is  tops  when  it  comes  to 
analyzing  domestic  politics.  His  lack  of 
sizzle  and  flash  is  an  asset  —  he’s  a 
reporter  at  heart,  and  builds  the  case  for 


Poll:  Friedman,  Broder  were  preferred  pundits. 

each  of  his  arguments  on  a  foundation  of 
fact.”  —  Jackman  Wilson,  editorial  page 
editor.  The  Register-Guard,  Eugene,  Ore. 

•  “He  has  better  work  habits  than  most 
other  columnists,  who  tend  to  do  rewrite 
jobs  on  books,  think-tank  papers,  and 
news  stories,  as  opposed  to  going  out 

and  bringing  back  something  original.” 

—  Don  Porter,  editorial  page  editor. 
Standard-  Examiner,  Ogden,  Utah 

•  “What  Broder  brings  to  his  column, 
and  what’s  sadly  lacking  in  those  by  so 
many  other  pundits,  is  good  old-fashioned 
reporting.”  —  James  Casto,  associate  editor. 
The  Herald-Dispatch,  Huntington,  W.Va.  B 
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1 1  Ethics  Comer 

ON  1HE  UNO  BEAT 

Investigative  reporters  shouldn’t  serve  as  cover  band  for  the  police 

I 

Chicago  Sun-Times  music  critic  Jim  DeRogatis 
remembers  every  detail  that  followed  the  Friday- 
afternoon  call  to  his  home  on  Feb.  1.  A  gruff  male 
voice  ordered  him  to  check  his  mailbox.  “There  was 
no  envelope  or  note,”  DeRogatis  said.  “Just  a  tape.” 

I  DeRogatis  inserted  the  tape  into  his  VCR  and  watched  a 
26-minute,  39-second  porno  video  that  allegedly  showed  rhythm- 
1 1  and-blues  megastar  R.  Kelly  having  sex  with  a  young  girl  in  the 
j  I  singer’s  Chicago  home. 

1 1  It  was  the  break  DeRogatis  and  Abdon  M.  Pallasch,  the  paper’s 


j  legal-affairs  reporter,  had  been  waiting  for 

I  since  their  stunning  investigative  piece  on 
I  Dec.  21,  2000,  chronicling  Kelly’s  alleged 
trysts  with  underage  girls, 
j  The  women  they  interviewed  for  that 

j  piece  are  now  over  18,  had  settled  civil 
j  lawsuits  against  Kelly,  and  were 
j  past  the  statutory  date  when 
1  criminal  charges  could  be 
brought  against  him.  But  the 
new  tape  could  be  the  smoking 
gun  the  music  world  had  gos¬ 
siped  about  for  a  year.  A  video 

I  of  a  Kelly  love  interest  who 
might  still  be  underage.  A  tape 
that  could  bring  Kelly  down. 

DeRogatis  phoned  Stephanie 
“Sparkle”  Edwaids,  a  key  source 
[  for  the  Sun-Times  reporters,  and  asked  her 
i  to  drive  to  the  newspaper  office.  Edwards 

j  I  watched  the  video.  It  was  the  same  one  that 
i  I  two  other  men  had  shown  her  a  couple  of 

I I  months  before,  she  told  the  reporters.  It 

j  j  was  a  video,  she  told  them,  of  Kelly  having 
1 1  sex  with  her  niece.  Edwards  also  told 
j  DeRogatis  the  girl’s  father  worked  for  Kelly, 
j  I  Edwards  is  an  R&B  soloist  who 
j  collaborated  with  Kelly  in  1998  on  a 
j  best-selling  single,  “Be  Careful.”  She  was 
I  willing  to  be  quoted  by  name  —  and  later 
I  was,  in  the  New  York  Post. 


It  was  time  to  get  Kelly’s  reaction.  To 
have  an  expert  examine  the  video  to  deter¬ 
mine  if  it  had  been  doctored.  To  find  out 
who  sent  the  tape.  To  investigate  whether 
someone  was  trying  to  frame  Kelly. 

Kelly  would  be  singing  the  following 
week  in  Salt  Lake  City  at  the 
opening  of  the  Winter 
Olympics.  The  world  press 
would  be  covering  him.  The 
story  had  to  be  published  as 
quickly  as  possible. 

But  Sun-Times  editors  had 
other  plans.  They  ordered 
DeRogatis  to  surrender  the 
video  to  the  Chicago  Police 
Department’s  sex-crimes  unit. 
The  editors  had  turned  their 
reporters  into  auxiliary  police  officers.  In 
fact,  they  even  sound  like  cops.  “We  had 
evidence  of  a  crime,”  said  Pallasch.  “We 
had  a  duty  to  give  the  tape  to  the  cops. 

It’s  like  finding  a  gun  that  was  used  in  a 
robbeiy.  You  have  to  do  it.  We  didn’t  step 
over  the  line.” 

Yes,  they  did.  Reporters  don’t  decide 
what  is  evidence.  Judges  do.  Still,  it’s 
hard  to  blame  them.  They  were  caught 
up  in  the  emotion  of  what  they  had  seen 
on  the  tape.  They  had  forgotten  for  a 
moment  that  newspapers  report  to  the 


public  —  not  to  the  police  department. 

A  week  later,  on  the  day  Kelly  sang  at  the 
Olympics,  the  Sun-Times  broke  the  story  of 
the  tape.  It  used  a  cheap  journalistic  trick  as 
its  lede:  “Chicago  police  are  investigating 
whether  R&B  superstar  R.  Kelly ...  had  sex 
with  an  underage  girl  and  videotaped  the 
illegal  act.”  But  the  paper  didn’t  tell  its 
readers  that  it  gave  the  video  to  the  cops. 

Nor  did  the  paper  mention  that  vocalist 
Edwards  was  its  primary  source  for  the 
stoiy.  She  was  identified  simply  as  an  aunt 
of  the  girl  in  the  video.  Not  being  able  to 
fully  report  Kelly’s  connection  to  Edwards 
and  her  niece  still  rankles  the  reporters. 

“We  pushed  hard  to  name  the  girl  because 
it  proved  a  connection  to  Kelly,”  said 
DeRogatis.  “But  our  editors  felt  she  was  a 
rape  victim  and  a  minor,  and  didn’t  want  to 
identify  her.  I  can  understand  that.” 

Even  so,  the  Sun-Times  should  have 
published  the  facts  that  Edwards’  niece  — 
who  was  identified  by  prosecutors  as  Kelly’s 
victim  when  he  was  indicted  on  child- 
pornography  chaises  —  and  her  parents  all 
told  a  grand  juiy  that  she  was  not  the  young 
woman  in  the  video,  according  to  Ed 
Genson,  the  singer’s  defense  attorney. 

The  Sun-Times  twisted  those  facts.  The 
paper  said  the  alleged  victim  and  her  i 

family  had  refused  to  cooperate  with  the  [ 

prosecutors  —  something  quite  different  j 

from  their  grand-juiy  appearances.  | 

The  Sun-Times  is  sensitive  about  its  i 

role  in  the  case.  The  paper  demonized  I 

Chicago  magazine  Senior  Editor  Steve  ], 

Rhodes  for  simply  quoting  ethics  experts  ? 

who  disagreed  with  it.  \ 

“The  principle  for  most  journalists  is  to  ji 

say,  ‘You  do  your  investigation,  and  well 
do  ours,’  ”  said  Jane  Kirtley,  director  of  the  ^ 

Silha  Center  for  the  Study  of  Media  Ethics  i 

and  Law  at  the  University  of  Minnesota  ;| 

and  former  executive  director  of  the 
Reporters  Committee  for  Freedom 
of  the  Press. 

All  indications  are  that  the  Sun-Times  li 

would  not  have  revealed  how  the  police  got 
the  tape  if  prosecutors  had  not  mentioned 
it  at  a  press  conference  announcing  the 
21-count  indictment  against  Kelly. 

Why?  Because  the  paper  never  reported 
that  it  was  the  second  time  that  editors  had 
told  DeRogatis  to  secretly  give  police  a 
video  sent  to  his  home  of  Kelly  allegedly 
having  sex  with  a  young  woman.  11 
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